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ABSTRACT
SKYLAR READ: Changing the Script: An Investigation of How Gender Roles and
Stereotypes Influence Women’s Career Choice in Marketing (Under the direction of Dr.
Victoria Bush)
The purpose of this thesis is to investigate how the portrayal of gender roles and
stereotypes have influenced young women growing up and how this representation has
affected women’s career choices—specifically in sales. This thesis will explore the
evolution of the Disney Princess, how the gender roles of these characters have
influenced young girls’ perception of their role models, career choices, and perceptions of
themselves in the workplace. This exploration is done through three different studies. The
first is a case study of three Disney Princesses and the portrayal of women in their
respective eras. The second study consists of in-depth interviews with women in the
workplace in order to obtain a better understanding of the gender biases and stereotypes
affecting women in the workforce today. Finally, the third study conducts a survey of
undergraduate college women at the University of Mississippi to measure their attitude
towards leadership, gender equity in the workplace, and social media’s impact on their
perceptions of sales as a career. After studying the evolution of the Disney Princess, it is
evident that young girls’ perceptions of themselves and their image in society has
progressively evolved and will continue to improve once there is more representation of
female leaders in media. Primary research indicated that the women interviewed were
not directly influenced by the princesses; instead, these heroines did inspire these women
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to be who they are along with assisting in forming their self-identity and identifying who
they perceive to be their role model and the influence these role models had on women in
the workplace. Primary research also suggested that although women have had a
development of leadership skills and are more likely to be placed into leadership
positions in the workplace, the depiction of women in leadership roles are
underrepresented in the media and there is still need for an increase of women as leaders.
More representation of female leaders in media, specifically film, will provide young
girls growing up a better and more essential role model.
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INTRODUCTION
0.1. Inspiration for Thesis
Princess Merida from Brave once said, “there comes a day when I don’t have to
be a princess. No rules, no expectations. A day where anything can happen. A day where
I can change my fate” (Andrews & Chapman, 2012).
I went on my first trip to Walt Disney World the summer before kindergarten, and
my most memorable experience during my stay was the Disney Princess Breakfast. At
the Disney Princess Breakfast, little girls wore the dresses of their favorite princess and
sat at a fine-dining restaurant in Epcot to be greeted by all of the Disney Princesses. As I
ate with my parents, I was in awe of their beauty; I adored their hair, makeup, dresses,
and how they all greeted me with a big hug and a smile. After that magical experience, I
was hooked and spent the majority of my childhood watching the princess movies and
begging my parents to bring me back to Disney World.
I believe that Disney has had the most lasting influence on my life because no
matter how old I grow and how much my taste has changed, Disney caters to every
person and creates a sense of magic for all age groups. I also have an immense sense of
respect for Disney and how they are adapting their characters to be more inclusive and
give young girls a positive role model to look up to in their movies and television shows.
Similar to the media of the Walt Disney Company, the evolution of social media appears
to be exceedingly influential to this generation of young women. The extent of social
media’s impact affects the way that young women see themselves in society, and its
power society places sexist limitations and barriers on women.
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As a collegian pursuing a degree in business, I have seen firsthand gender biases
in the classroom and how they are translated to women in the workplace. This is even
seen in the #MeToo Movement that began in 2006 where women still have to overcome
much larger hurdles than their male counterparts to be seen as equals. I am passionate
about bringing these gender biases to light, as I am determined to change the script as to
create a better society for the women of tomorrow.
0.2. Thesis Purpose
This thesis examines the evolution of the Disney Princess, how the gender roles of
these princesses influenced their characters, and the implications this has for the
influence of women’s career choices, and how they see themselves in the workplace. This
thesis is broken down into three different studies.
Study 1 provides a historical examination of the role of the Disney Princess and
how the personification and image of these princesses has evolved over several
generations. Disney has been an iconic, influential media source for many young girls as
they grow up. The creation of the Disney Princess Franchise gave role models to these
children to fall in love with and look up to since the Disney Princess reflects the societal
views of women at that time. Analyzing nine of the twelve official Disney Princesses,
with three princesses being from three different generations, shows the evolution of the
princesses throughout time. This change demonstrates how the princesses have been
portrayed to reflect how women in society were shown in each era. The first generation is
the Domestic and Traditional Era. This includes the princesses Snow White, Cinderella,
and Sleeping Beauty. The second generation is the Rebellious and Ambitious Era with
Ariel, Belle, and Jasmine. The final generation is the Equality and Self-worth Era with
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princesses like Tiana, Merida, and Anna and Elsa. These nine princesses were selected
because they share the most commonalities with each other, and based on their box-office
revenue, it is evident that their respective movies are some of the most influential films
that Disney has produced.
The Disney Princess remains to be a key role model to young women since the
princesses have evolved, and each generation has progressed to provide a better and more
essential role model. The results of this case study revealed that the Disney franchise has
recognized how the role of women has changed and evolved over time. The Disney
Princesses’ influence upon the lives of young girls and their image in society regarding
the role of women in the workplace and as leaders has progressively evolved and will
continue to improve.
Study 2 is a qualitative investigation of ten women with varying experience in the
workplace. Given the historical examination of the Disney Princesses, the interviews
showcase ten women of differing ages, levels of education, and careers in order to
examine if these women were influenced by the gender role of the princess in regard to
their career choices. Additionally, this study investigates the challenges women face in
their workplace as well as identifies who influenced their career choices. This
investigation also reveals how these influences have helped or hindered women’s choices
in their careers. By conducting a series of in-depth interviews of women who have
recently graduated from college versus more experienced women, a better understanding
can be obtained of how gender roles of women in a particular era have evolved over time.
Study 3 examines the attitudes of college women at the University of Mississippi
regarding a career in sales and their opinion of the display of gender roles in the

3

workplace. This study also explores young women’s first exposure to sales, which is
typically through social media multi-level marketing tactics.
The research questions associated with these studies include:
RQ 1: How has the entertainment and media industry influenced and portrayed women
(especially in animations for young girls) over time?
RQ 2: What are the challenges that women face currently in the workplace?
RQ 3: How are women first introduced to marketing/sales? What are young womens’
attitudes towards sales, leadership roles, and gender roles in the workplace?
RQ 4: How has social media and multi-level marketing influenced young womens’
perceptions of sales?
CHAPTER 1
1.1 Study 1: The Evolution of The Disney Princess in Cinema as A Reflection of
Generational Role Models
1.1.1 Introduction
As young girls grow up, the entertainment industry and the role that the media
plays on their self-esteem and the development of their self-identity constantly evolves
(“Rewrite Her Story,” 2019). Young girls’ first glimpse into media’s influence appears as
they watch movies filled with princesses. It is the same old story. The beautiful princess
wants love, she finds her handsome prince charming, and they live happily ever after.
These girls see this story over and over again, and they believe the lie that the media
created for them. They believe that their purpose in life is solely to find love and marry
their prince (Maya, 2020). Fast forward ten years later, and the presence of media
consumes every teenage girl. As girls scroll through their Instagram, like this picture on
Facebook, comment on this post on Twitter, they say, “I want to look like her, I want to
be her, society says I can and can’t do this.” The power of media and its evolution are a
4

constant hindrance for young girls and the women that they are trying to become
(“Rewrite Her Story,” 2019).
Hence the first research question asks……RQ1: How has the entertainment and
media industry influenced and portrayed women (especially in animations for young
girls) over time?
1.1.2. Literature Review
Throughout time, pop culture, media, and society have been a persistent influence
on the way that young girls grow up. What is portrayed on screen, specifically regarding
film in the entertainment industry, has influenced young girls, how they see themselves,
and who they see as their role model. The main problem now is that women are vastly
underrepresented on-screen compared to men (“Rewrite Her Story,” 2019). Women’s
Media Center did a study and asked girls aged 10-19 about the characters on screen and
how they see them as role models. 63% of the girls said that there are not enough role
models of their gender, 65% said that there are not enough relatable characters of their
gender, and 65% said that there are not enough strong characters of their gender (Garcia,
2018). Even though there are women characters and role models present, there is not
enough emphasis on these females, and there needs to be more representation of women
as leaders on screen. Dipti Daryanani Ajuja, an entrepreneur and writer for the blog
HerStory states, “I feel other than what you watch, what you read and the conversations
you are surrounded by, have a very crucial role to play in the person you eventually
become and the way you view the world around you. Media and similar influencers are
very instrumental in changing mindsets and creating an equal environment that is not
consumed by gender biases” (Garcia, 2018). Although adding more strong female
5

characters to films in media does not solve every gender bias problem in the
entertainment industry, it encourages conversations and incites positive change to enable
a more diverse and progressive society. Creating more female icons and roles models on
the big screen will encourage young girls to be who they want to be, feel empowered, and
have the confidence to do what they want in this world.
The inequal representation of men and women on screen translates to how society
sees the roles of men and women; this is then transformed into inequality in the
workplace and even in discrimination of leadership for women in these careers. It is
evident that media’s representation of women, especially women as leaders, is crucial to
how young girls see themselves in society as they grow up. The films shown to young
women at an early age depict a world where men have all the power, where it is run by
men, for men (“Rewrite Her Story,” 2019). In media, female leadership is only
represented 27% of the time while the leadership of their male counterparts make up 42%
of the screen time. And even when females are depicted as leaders, they are portrayed
more often as wearing revealing clothing, partially nude or even completely naked at
some point in the film compared to males (“Rewrite Her Story,” 2019). In order to
provide a better role model for young girls, the media must create stories and characters
that depict female leadership as apparent and natural as possible (“Rewrite Her Story,”
2019). Young girls need to see themselves in these characters representing female
leadership; therefore, the objectification and discrimination of these women in the
workplace must be stopped from being shown in media. This change in media’s
representation of women on screen will then translate to society’s representation of
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women and how they see themselves growing up, in the workplace, and as leaders
compared to men.
1.1.3. Disney Princess Introduction
Walt Disney Studios is one of the top film industries in the world, and their
movies, amusement parks and merchandise allow the company to be one of the most
recognizable symbols of entertainment. Disney has influenced the lives of many children
by allowing them to dream, break barriers, and work hard for what they want in life. One
way that Disney has influenced the life of many young children, especially females, is by
introducing the Disney Princess. With the release of its first princess film in 1937, Disney
has shaped the way that modern society views the female gender through the evolution of
the Disney Princess. As time goes on, the portrayal of the Disney Princess has been used
to display how women in society are shown in that particular era.
The evolution of Disney Princesses and its depiction of the female and their
gender roles can be broken down into three categories. The first generation of princesses
displays the characters as the stereotypical damsel-in-distress and mother figure with very
domestic qualities. These qualities of character are depicted in Snow White, Cinderella,
and Sleeping Beauty (Aurora). The second generation introduced rebellious female
characters with more personality and a need for change; this can be seen in the characters
of Ariel, Belle, and Jasmine. Finally, the last generation has the most drastic change by
portraying their female characters to be independent and unconventional in the aspect that
they do not need a prince to become the women that they were destined to be. This is
seen through Merida, Anna and Elsa, and Tiana. Regarding the commonalities of each
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Disney Princess Era, Table 1 below, was created in order to illustrate the common themes
associated with each era.

Table 1: Disney Princess Eras and their Commonalities
Era
Years: 1937-1959
Domestic and
Traditional
(Motherly)

Years: 1989-1998
Rebellious and
Ambitious
Years: 2010Present
Equality and
Self-worth

Movies

Common Themes

Snow White
and the Seven
Dwarfs,
Cinderella,
Sleeping
Beauty

• Domestic and motherly
qualities
• The prince will save the
princess
• Marriage is the ultimate goal
in life

The Little
Mermaid,
Beauty and
the Beast,
Aladdin

• Ostracized by their society
• Wants to be released from the
restrictions of her society and
expectations
• Seeks freedom

Princess and
the Frog,
Brave, Frozen

• Saves themselves and does not
rely on a prince
• Breaks barriers
• Reversal of gender roles

Of the nine Disney Princesses that are analyzed throughout Study 1, there is a
focus on one particular princess from each generation. These three princesses were
further analyzed, because their movies had the most successful releases in regard to their
opening weekend box-office sales in the United States. Table 2 below highlights the
movies that obtained the highest domestic grossing revenue: Cinderella from the
Domestic Era, Beauty and the Beast from the Rebellious and Ambitious Era, and Frozen
from the Equality and Self-worth Era.
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Table 2: Disney Princess Movies and their Revenue
Movie

Release
Date

Domestic
Sales

International
Sales

Worldwide
Sales

Original
Release

Snow
White and
the Seven
Dwarfs

December
21, 1937

$93,141,149

$1,985,573

$95,126,722

$10,000,000

$184,925,486

N/A

$184,925,486

$66,596,803

$51,600,000

N/A

$51,600,000

$36,479,805

$84,355,863

$99,800,000

$184,155,863

$6,031,914

November
$218,967,620 $221,150,762
22, 1991

$440,118,382

$145,863,363

Aladdin

November
25, 1992

$217,350,219 $286,700,000

$504,050,219

$196,664

Princess
and the
Frog

December
11, 2009

$104,400,899 $162,644,866

$267,045,765

$786,190

Cinderella
Sleeping
Beauty
The Little
Mermaid
Beauty
and the
Beast

March 4,
1950
January
29, 1959
November
13, 1989

June 22,
$237,283,207 $301,700,000 $538,983,207
$66,323,594
2012
November
Frozen
$400,738,009 $880,065,368 $1,280,803,377 $400,738,009
27, 2013
Source: (Box Office Mojo by IMDbPro)
Brave

1.1.4. First Generation (Domestic Era)
Snow White and the Seven Dwarfs, Cinderella, and Sleeping Beauty are the three
films that belong to the first generation of Disney Princesses. These movies are similar in
their origin, the formatting of the storyline, and for its display of gender roles. All three
films were adapted from a Grimm Brothers’ tale where Disney changed the stories and
added music and songs to create entertainment value (Abler, 2005). All three movies and
their plot have the same formula — an adolescent heroine is in desperate need of help and
she is in distress. There is a romantic theme, multiple musical interludes and comic relief,
and finally a happy ending where the villain usually dies or is disposed of. The “princess”
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then falls in love with a prince, and the couple rides off into the sunset and lives happily
ever after (Abler, 2005). Additionally, Disney’s adaptation of these Grimm Brothers’
stories avoided the unpleasant realities of the tale and placed an emphasis on the domestic
and nurturing aspect of the woman. This along with the Great Depression and post-World
War I era affected the role of women and how they were portrayed in Disney’s animated
films (Chastain, 2014).
1.1.5. Case Study 1: Cinderella (1950)
In 1950, Walt Disney produced his second Disney Princess film, Cinderella.
Similar to Snow White and the Seven Dwarfs, this movie is also based on a Brothers
Grimm tale and its story was also altered to romanticize the classic tale of rags to riches
that is exemplified through the American post-World War II culture (ChrismanCampbell, 2015). Once again, the heroine, Cinderella, is the damsel-in-distress that is
forced to serve her stepfamily after the untimely death of her parents. She can only
escape her life as her nasty stepmother and two stepsisters’ servant by attending the royal
ball and then wooing and marrying Prince Charming.
It is evident that there is a common theme among the first generation of Disney
Princesses with the stereotype that a woman’s place is in the home. Cinderella embodies
the role of a typical 1950s housewife because she is constantly seen doing chores and
housekeeping duties throughout the movie. She is also expected to stay home to do these
chores, which explains why the evil stepmother does not entertain the idea of Cinderella
going to the ball. Cinderella receives consequences when she does not do her tasks. For
example, her evil stepmother and her stepsisters tear apart her dress when they realize she
is avoiding her chores to go to the ball. The stepmother even goes as far as to lock
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Cinderella in her room. This punishment suggests that it is in the woman’s best interest to
do the housework that is expected of them (Chastain, 2014).
Disney’s adaptation of Cinderella additionally highlights the importance of
beauty and emphasizes the idea that men determine a woman’s worth based on their
appearance. This ideal is seen in particular scenes of the movie. The appearance of
Cinderella’s Fairy Godmother illustrates this idea, because the Fairy Godmother
transforms Cinderella’s attire from her plain and raggedy house clothes to an enchanting
ballgown paired with glass slippers. The Fairy Godmother even enhances a random
pumpkin into a carriage, her mice friends Jaq and Gus into horses, Cinderella’s horse into
a coachman, and a dog into a footman (Geronimi & Jackson, 1950). This transformation
of Cinderella and her entourage explains that Cinderella could only make a lasting
impression on Prince Charming in her glorified and glamourous state. This idea is
affirmed once Cinderella arrives at the ball and Prince Charming first sees her. The
prince falls in love with Cinderella based solely on her looks. He does not have to meet
her or gage her personality—one glance at Cinderella’s beauty and decorativeness is
enough for Prince Charming to know that he is in love and that she is the one for him.
Similar to the theme that a woman’s place in the world is in the home, there is
also a common stereotype that marriage is a woman’s life pursuit. It is evident that there
is a common theme among the first generation of Disney Princesses with their belief that
marriage is the ultimate goal in life. Cinderella sees marriage to the prince as a sense of
security and escape from her servitude to her stepfamily. At the beginning of the movie,
Cinderella is waking up to start her day. Through the open window in her room, she has a
direct view of the castle and she sings:
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“Have faith in your dreams and someday
Your rainbow will come smiling through
No matter how your heart is grieving
If you keep on believing
The dream that you wish will come true” (Geronimi & Jackson, 1950).
The castle represents Prince Charming, and since the castle is in the background
throughout the song, these lyrics further emphasize Cinderella’s faith that the prince will
come and rescue her.
In addition to the heroine, the other women in Cinderella [want] to be married to
the Prince… The whole existence of a grand ball that allows a slew of single females to
mingle with the Prince reiterates the idea that marriage is extremely important (Chastain,
2014). Cinderella is very similar to Snow White in the aspect that their dream is to be
rescued from their horrible life by a prince, fall in love with them, and marry them. This
is the only way that these women will find their happily ever after.
Finally, Cinderella’s worth is symbolized through her glass slipper. While
Cinderella is running home at midnight, she loses her glass slipper on the steps of the
castle. The prince finds this shoe, and he uses it as a way to find Cinderella and the
identity of the woman he loves. This illustrates that Cinderella’s shoe is equated with her
importance as an object of the prince’s love, and her identity is reduced to a shoe size
(Guizerix, 2013). It is obvious that the prince does not truly love Cinderella, because he is
not able to identify her by any other measure than her shoe size and if the shoe fits.
The advertisement for Cinderella’s release is shown in Figure 1 below. This ad
illustrates one of the traditional themes shared by the first generation of Disney
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Princesses: marriage is the ultimate life goal for a woman. In this movie poster,
Cinderella and Prince Charming are the main focus since they are positioned next to the
movie’s title. Next, the viewers’ eyes are drawn to the scenery of the castle and the
village where Cinderella lives; this represents Cinderella’s journey from rags to riches.
Similarly, this symbolism of the castle further emphasizes Cinderella’s reliance on Prince
Charming to save her through marriage where becoming a princess will allow Cinderella
to escape her life of abuse and servitude.
Figure 1: Cinderella Advertisement

1.1.6. Second Generation (Rebellious and Ambitious Era)
With the first generation of Disney Princesses, Disney marketed their example of
a model princess in a male-dominated society to their audiences. This ideal princess
included the typical damsel-in-distress that is seen as the mother figure to all of those
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around her, and she is usually in need of a prince to save her in order for her to live her
happy-ever-after. This second generation of Disney Princesses was introduced after the
second wave of feminism in the United States. This second wave commenced in the early
1960s and extended into the 1980s. Betty Friedan’s The Feminine Mystique came out in
1963, and it fought the systemic sexism in America that taught women that their place in
society was in the home (Grady, 2018).
Due to these cultural revolutions and feministic movements, Disney began to
reflect these changes in their princess movies. The Little Mermaid, Beauty and the Beast,
and Aladdin are the three films that belong to the second generation of Disney Princesses.
The pattern in this era of Disney Princess movies shows the main female protagonist
pursuing to be liberated from her societal bonds and expectations (Garabedian, 2014). For
example, Ariel is expected to marry a merman and continue to live her life under the sea,
Belle is expected to stop reading and marry Gaston—a horrible and dim-witted man, and
Jasmine is expected to comply to an arranged marriage in order to take over her father’s
reign of Agrabah. All three princesses decide to break themselves free of their societal
expectations of marrying a man. Therefore, Ariel, Belle, and Jasmine represent the
rebellious and ambitious era of the Disney Princess since these heroines attempt to stray
from the traditional idea that happiness is found through marriage.

1.1.7. Case Study 2: Beauty and the Beast (1991)
The Rebellious and Ambitious Era of Disney Princesses began in 1989 with the
release of the Little Mermaid. Three years later, Disney continued this era by producing
the 1991 version of Beauty and the Beast. In Beauty and the Beast, the protagonist is a
teenage girl named Belle. She embodies the themes presented in the second generation of
14

Disney Princesses because she is ostracized by her provincial town, and she longs for an
escape from her reality and for an adventure (Trousdale & Wise, 1991).
Belle is known for her love of literature and for her beauty. She is different from
the rest of her townspeople, especially the women, because she is educated. She loves to
read, speak her mind, and she stands up for what she believes in. It is evident that Belle is
the first Disney Princess to display these types of educated qualities, and for this, she is
constantly seen with a book in her hand, and she mentions her love of libraries
throughout the movie. Her intelligence and love of books is used to separate her from the
other villagers to show that her intellect makes her an outcast (England et. al, 2011).
Similar to her love of books, Belle is deemed as the most beautiful girl in the town and
her beauty is another feature that makes her stand out. Beauty and intelligence are
displayed as two opposing qualities throughout Beauty and the Beast, and the lines from
the opening song detail the townspeople’s opinion of Belle:
“look there she goes.... a girl who's strange but special
a most peculiar mademoiselle
it's a pity and a sin
she doesn't quite fit in
cause she really is a funny girl
a beauty but a funny girl
she really is a funny girl.... that Belle” (Trousdale & Wise, 1991)!
Additionally, she is also not obsessed with the arrogant and brutish Gaston that all
of the young women in her town fawn over. Her refusal to marry Gaston shows that the
second generation of Disney Princesses are not obsessed with the idea of love or the need
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of marriage to live happily-ever-after. Instead, Belle wants a different life than the one
that the typical Disney Princess has laid out for her. In the meadow after she denies
Gaston, she sings:
“I want adventure in the great wide somewhere
I want it more than I can tell
And for once it might be grand to have someone understand
I want so much more than they've got planned” (Beauty and the Beast).
With Disney producing the first Disney Princess to voice her opinion against
forced marriages and disregard the idea that women find happiness solely through
marriage, this film takes a few steps in the wrong direction by allowing Belle to fall in
love with her abductor. Belle meets the Beast for the first time in the Beast’s castle as she
is looking for her father. In order for the Beast to release her father as a prisoner, Belle
offers herself to the Beast as his new prisoner and withstands his horrible temper and
abusive words. As she spends more and more time with the Beast, Belle begins to
overlook his appearance and his anger, and she falls in love with him. This act of love
breaks the curse, and the Beast transforms back into the prince he once was. This
transformation supports the idea that women are still the caretakers, and women will
change their ideals and values for love.
The advertisement for Beauty and the Beast’s release is shown in Figure 2 below.
This ad varies from Figure 1 and the first generation of Disney Princesses, because Belle
and Beast are showcased as the main figures on this poster with just an image of their
silhouette. This ad symbolizes the theme of the second generation of Disney Princesses:
ostracization from society. With the poster displaying solely the two main characters and
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nothing else, this represents that both protagonists are ostracized by their respective
societies. For Belle, she is excluded by the people in her village because she reads books
and wants adventure while the Beast is shunned by society due to his frightening
appearance.
Figure 2: Beauty and the Beast Advertisement

1.1.8. Third Generation (Equality and Self-worth Era)
Although the third wave of feminism began in the early nineties, Disney did not
truly introduce its third generation of Disney Princesses until December 2009 with Tiana
in the Princess and the Frog. The Equality and Self-worth Era of Disney Princess films
include the Princess and the Frog, Brave and Frozen.
The third and final generation of the Disney Princess accomplishes what the first
two generations could not—these third-generation princesses found love and self-worth
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in themselves and not in a romantic relationship. Although the Walt Disney Pictures
attempts to show these ideals in their second generation, Disney falls short with the
princesses Ariel, Belle, and Jasmine because in the end, these heroines become dependent
on the prince of each film. At the end of each movie, every princess marries the prince
and their happily-ever-after is once again dependent on the return of the expected female
role—to be the obedient princess or submissive wife (Garabedian, 2014).
The princesses of the Equality and Self-worth Era reverse the gender roles that
Disney previously set forth for them in the first and second generations of princesses.
These girls want more than love; they want to live their own lives, think for themselves,
and they want to do this without relationships with men to get in their way. Tiana,
Merida, Anna, and Elsa truly transform themselves into heroines by learning to save
themselves (and subsequently saving the men as well), and it is evident that these
heroines are not limited by their gender in these Disney films (Garabedian, 2014).
1.1.9. Case Study 3: Frozen (2013)
The third generation of Disney Princesses ends with the release of Frozen, the 3D
computer-animated film produced by Walt Disney Animation Studios in 2013. Disney’s
Frozen was inspired by the 1844 fairy tale “Snow Queen” written by Hans Christian
Anderson (Streiff & Dundes, 2017). This film and its heroines differ immensely from its
two previous generations of Disney Princesses. Frozen challenged all gender role
expectations by producing two female protagonists for the first time in Disney history
(Garabedian, 2014). These sisters, Princess Anna and Queen Elsa, undergo a selftransformation throughout the movie, and this experience reflects the change that women
have gone through in regard to gender roles and the expectations of women in society.
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At the beginning of Frozen, Anna wants to marry Prince Hans—the first man she
meets and has a conversation with. This meeting and instant love at first sight reflects the
ideals shown in the first generation of Disney Princesses. Unlike Princess Anna, Queen
Elsa has no love interest. Instead, she reflects the themes of the second generation of
Disney Princesses, because she is ostracized from her society of Arendelle due to her
inability to control her powers of ice and snow. She conceals these magical powers
because she convinced herself that her powers only cause harm, and she must protect her
sister (Barber, 2015). Queen Elsa yearns to be released from her restrictions, so she
leaves her palace in Arendelle and sings:
“It's funny how some distance makes everything seem small
And the fears that once controlled me can't get to me at all
It's time to see what I can do
To test the limits and break through
No right, no wrong, no rules for me
I'm free” (Frozen).
The song “Let It Go” symbolizes Elsa’s power to break the barriers and challenge
stereotypes. As Elsa creates her own castle made out of ice, she uses her power to
construct a staircase in the snow. The staircase represents the struggles that she has had
in Arendelle by accepting the person that she is meant to be. Elsa crossing this bridge
symbolizes that she is leaving her old life behind and facing her fears in order to take
control of her life and her destiny (Buck & Lee, 2013).
Another example of Frozen reflecting the notion that modern women control
their own lives is shown through the sisterhood of Anna and Elsa. After Elsa leaves the
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palace and ventures into the unknown, Anna takes the initiative to go save Elsa herself
even though she could have had her male friends save Elsa, she decided to do it herself.
This act of Anna defies the normal gender roles of the typical Disney Princess, and this is
where viewers see that love from a prince is not the focal point of this movie; instead, it
is the power and importance of sisterhood.
The last act that differentiates Frozen from the rest of the Disney Princess movies
is the act of true love’s kiss. Typically, the true love’s kiss of a prince is what breaks the
spell. In Frozen, as Anna is dying and needs a kiss from her true love to save her, she
thinks that Prince Hans will come save her and break the curse. However, it is not the
kiss of Prince Hans (or even their friend Kristoff) that saves Princess Anna. In actuality,
Prince Hans never loved Princess Anna. Therefore, Elsa makes the decision to save her
sister instead. By hugging her sister, Elsa thaws out Anna, and her act of heroism is
represented as “an act of true love” (Garabedian, 2014). Elsa represents the heroine that
Disney and its princesses has been progressing toward since Snow White and the Seven
Dwarfs.
The advertisement for Frozen’s release is shown in Figure 3 below. This ad varies
from Figures 1 and 2 as well as the previous generations of Disney Princesses, because
women and men are treated as equals in this movie. Frozen also showcases the theme of
the third generation of Disney Princesses by breaking the barriers of gender roles placed
by society. They do this by emphasizing the women, Queen Elsa and Princess Anna, as
the heroines. This theme is represented in the ad since there is an equal representation of
the men and the women.
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Figure 3: Frozen Advertisement

1.2.0. Disney Princess Implications and Conclusion
Although only one Disney Princess from each generation were elaborated upon in
Study 1, it is notable that all of the Disney Princesses are connected in more ways than
one. Throughout all nine of these Disney Princess movies, there are three similarities: the
absence of a family member(s), the presence of a role model and the existence of an evil
nemesis.
In the Domestic Era of Disney Princesses, there is a common theme between
Snow White and Cinderella which is the absence of their mother. Both of their mothers
(and in Cinderella’s case, her father) died early on in their lives, so Snow White and
Cinderella were both raised without their biological mother, making their evil nemesis
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their stepmother. Both stepmothers, the Evil Queen and Lady Tremaine, are envious of
the young girls and condemn them both to a life of servitude. Throughout their movie,
both heroines find friendship and a role model out of the people who help them escape
their reality—the seven dwarfs for Snow White and Fairy Godmother for Cinderella.
Sleeping Beauty’s life is a little different, since she was taken in by three fairies after she
was born. Both her mother and father are still alive, and they still reign in their kingdom,
but the parents made the decision to allow Flora, Fauna, and Merryweather to raise
Aurora to hide her from Maleficent—an evil fairy with a vengeance against Aurora.
Ariel, Belle, and Jasmine are all similar due to their absence of a mother. All three
princesses were raised by their father. The close relationship between Belle and her
father, Maurice, allows him to be her role model. Ariel and Jasmine’s role model is not
their father; instead, they both look up to the people who are living their dream—for
Ariel it’s the humans that can walk and dance and for Jasmine it’s the people who live
outside of the palace in Agrabah and who are free to do as they please. All of the evil
nemeses of this era want power and control. Jafar wants to take over Agrabah from the
Sultan, and Ursula wants to steal King Triton’s throne and banish him from the kingdom
of Atlantica. Even though Gaston does not want a kingdom, he wants to marry Belle, and
he will do whatever it takes to claim her as his wife.
In the third generation of Disney Princesses, Tiana, Merida, Anna and Elsa all
find role models within their family. Anna and Elsa lost both of their parents; this loss
ended up bringing them closer together, and they found their most influential relationship
with each other. Similarly, after the death of Tiana’s father, the memory of him and his
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work ethic was the biggest inspiration for Tiana. On the other hand, both Merida’s
mother and father are alive. Throughout Brave, Merida goes through many trials and
tribulations with her mother; this allowed Merida to become closer to her mom who is
her role model. Unlike the other villains in the previous generations, Dr. Facilier, the
witch, and Prince Hans have no close connections with the princesses or their families;
they are simply the character whose evil actions affect the plot of the movie.
All of these influential relationships gave personality and significant virtues to
these nine princesses’ characters. These relationships along with the princesses that they
belong to are seen below in Table 3. Without the absence of a family member, a role
model, or an evil nemesis, these Disney Princesses would not be the same heroines that
young girls look up to as their role model.
Table 3: Disney Princesses and their Influential Relationships
Princess
Snow
White

Absence of
Family
Members
Mother

Cinderella

Mother and
Father

Sleeping
Beauty

Raised by
three fairies

Ariel
Belle

Mother
Mother

Jasmine

Mother

Tiana

Father

Merida
Anna and
Elsa

N/A
Mother and
Father

Role Models
The seven
dwarves
Fairy
Godmother
Flora, Fauna,
and
Merryweather
Humans
Father
The “free”
people of
Agrabah
Father

Evil Nemesis
The Evil Queen
Lady Tremaine
Maleficent
Ursula
Gaston
Jafar
Dr. Facilier

Mother

The Witch

Each other

Prince Hans
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Upon researching the evolution of the Disney Princesses, there appears to be a
correlation between the gender roles these nine princesses represent in their respective
films and each generation’s perception of women. All three eras of the Disney Princesses
produce a new and more progressive representation of women. However, these historical
themes still remain prevalent and embedded in current media. Pretty in Pink, Easy A, and
the Hunger Games are all current movies that continue to reflect each era’s gender roles
of women in society. What follows is a discussion that matches a current film that is
reflexive of each historical theme: The Domestic and Traditional, Rebellious and
Ambitious, and the Equality and Self-worth era.
For the Domestic and Traditional Era, the main character in the movie Pretty in
Pink embodies the ideals of the first era of Disney Princesses. Andie Walsh, portrayed
by Molly Ringwald, is an underprivileged high school senior who takes care of her
unemployed father. It appears that Andie represents the qualities seen in the princesses
like Snow White because she takes on the responsibility of looking after her father,
ensuring that he is applying for jobs as well as taking care of himself after her mother
left them. As an outcast at her high school, Andie begins to develop feelings for Blane
McDonough, a rich and preppy senior. Similar to Cinderella, Andie transforms herself
from rags to riches for prom in order to impress Blane and his snobby friends. At the end
of the movie, Andie and Blane end up together declaring their love for each other in the
parking lot outside of prom—this is essentially a depiction of Andie’s happily ever after
with her prince.
The Rebellious and Ambitious Era of Disney Princesses is seen in Easy A’s
protagonist, Olive Penderghast, played by Emma Stone. After lying to her best friend
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about losing her virginity to a college boy in the bathroom, the rumor is overheard by the
leader of the school’s church group, Marianne. Marianne then decides to tell the entire
school about the rumor and decides to make Olive their church group’s next project.
Instead of denying the allegations and bringing the truth to light, Olive decides to
embrace her new reputation and to wear an embroidered red “A” on all of her clothing as
a way to rebel against Marianne and her followers. In addition to her wardrobe, Olive
decides to use her reputation as a way to help boys at her high school become popular by
lying and saying that they have had sex with her. This ostracizes Olive from her friends
and classmates, because everyone believes the lies that she is spreading. Olive seeks
freedom for the boys who typically have no luck with girls, and it appears that that is why
she chooses to risk her reputation in order to help these boys fit in with the status quo of
high school.
The last era of Disney Princesses and their qualities are embodied by Katniss
Everdeen from the Hunger Games saga. In this dystopian novel and movie, Katniss lives
in District 12, the poorest region of their nation Panem. The Hunger Games were a
repercussion from the rebellion of District 13 during the “Dark Days.” As a punishment
for the 12 districts, one boy and girl between the ages of 12 and 18 are chosen during “the
reaping” to play in the annual Hunger Games which a battle to the death in an arena that
is broadcasted for the entire country of Panem to see. Katniss Everdeen volunteers as
tribute for her sister, Prim, in the reaping in order to save her life. By volunteering in
place of her sister and choosing not to kill anyone in the arena unless they harmed her,
Katniss stood out amongst the 24 tributes. She broke barriers placed by the society of
Panem, and she displayed humility during her time in the arena. Not only did she hunt
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and provide for herself, but she also used her archery skills to protect a young girl from
district 11 named Rue as well as the boy from her district, Peeta Mellark. Katniss
embodies the qualities of the equality and self-love princesses because, like Anna and
Elsa, she reverses the gender roles set forth by society and she saves her sister and
herself.
CHAPTER 2
2.1. Study 2: A Qualitative Investigation of the Challenges Women Face in Today’s
Workplace
2.1.1. Introduction
To further examine the media of Walt Disney Pictures and its representation of
gender roles within the Disney Princess franchise, in-depth interviews were conducted
with ten women in the workplace. These women are from varying demographics,
including different age groups, roles, levels of education, types of jobs, et cetera.
Therefore, the second research question asks RQ2: What are the challenges that women
face currently in the workplace?
2.1.2. Purpose
The purpose of the in-depth interviews in Study 2 is to analyze how the qualities
of the Disney Princesses are reflected in the gender roles of women in the workplace, as
well as how each generation of women perceives or is influenced by the princesses
released during the Domestic, Rebellious, and Equality and Self-worth era. The
interviews also gage the opinions of the ten women regarding their perception of women
in the workplace, challenges that women are currently facing in the workplace, and the
struggle for women to be seen as leaders in their careers. Study 2 additionally argues that
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placing women in jobs that are typically reserved for men will change the basic
perceptions about leadership in the workplace as a whole.

2.1.3 Literature Review
Women make up 51% of the global population and 40% of the workforce
worldwide (Smith et al., 2012). Women also represent over half of the college graduates
in the United States. Table 4 illustrates the percentages of women versus men who have a
bachelor’s degree, master’s degree, and a PhD.
Table 4: Female and Male College Graduates in the United States

College Graduates in the United States

Bachelor's Degree

0.57

0.43

Master's Degree

0.6

0.4

PhD

0.59

0.41

0%

10%

20%

30%

40%
Women

50%

60%

70%

80%

90%

Men

Source: (Gartner Diversity in Sales Survey)
In additions to college graduates, A Harvard Business Review titled, “Are Women
Better Leaders Than Men,” exhibits that women are indeed more effective leaders than
men in the workplace. The table below depicts the various leadership positions where
women demonstrate more successful leadership skills than men.
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100%

Table 5: Leadership Effectiveness by Gender

Leadership Effectiveness by Gender
57.70%

Top Management, Executive, Senior Team Member

67.70%

48.90%
56.20%

Manager
Middle Manager

49.90%
52.70%

Supervisor, Frontline Manager, Foreman

52.50%
52.60%
52.70%
53.90%

Individual Contributor
Other

50.70%
52.00%

Total

51.30%
55.10%

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00% 70.00% 80.00%

Men

Women

Source: (Harvard Business Review)
Despite all of the statistics that there should be more women in senior levels
because there are more female college graduates and because women display more
effective leadership skills, only 5% of CEOs and 19% of corporate board members are
women (Kossek, et al., 2016). Sales has the largest gender equity gap in regard to
leadership—second only to supply chain and logistics which explains why women
remain to be underrepresented in all levels of the sales organization (Gartner, 2020).
There are three perspectives that explain these statistics of the lack of women in
senior leadership: career preference perspective, gender bias/stereotype perspective and
work-family perspective.
The career preference perspective explains that the disconnection between career
paths and gender inequality is due to the divide between women’s characteristics, goals,
values and the qualities of the work environment. People choose their career based on
what they like and what aligns to their values and morals; having a career that is
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congruent with their interests allows these individuals to perform better, have career
advancement, and overall satisfaction with their work (Smith et al., 2012). The career
preference view rationalizes that women often decide not to pursue certain careers or
fields because they do not believe that the work environment and their interests will
coordinate (Smith et al., 2012).
The second perspective is the gender bias and stereotype perspective which
attribute’s women’s inequality in the workplace to stereotypical attributes that are given
to men and women. It is evident that women are still perceived to obtain communal
attributes versus having the agentic attributes that are used to describe men. Women are
labeled as being communal because they possess kind and helpful attributes and traits
that allow them to be seen as caring, mother-like figures in the workplace (Arnold &
Loughlin, 2019). In contrast, men are said to possess agentic qualities that label them as
ambitious, dominant, and competitive by nature (Arnold & Loughlin, 2019) and agentic
characteristics are typically seen an essential trait for a successful leader (Smith et al.,
2012). Both men and women are commonly associated with their respective traits
because the media tends to overrepresent them in roles requiring these traits (Arnold &
Loughlin, 2019). The media usually displays men in the roles of the leader of the office
or company (CEO, manager, etc.) while the woman is typically shown as the secretary or
assistant to the male boss. This glimpse into media portrayal is physically shown in the
workplace as women are overrepresented in human resources and administrative services
which are careers where the women are less likely to advance (Smith et al., 2012).
The article “Continuing the Conversation: Questioning the Who, What, and When
of Leaning In,” further describes the current status of women as leaders in the workplace.
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Women who succeed at obtaining a leadership position often face problems with
balancing the communal and agentic roles (Arnold & Loughlin, 2019). Women may face
descriptive stereotypes (how men and women are) but they may also face prescriptive
stereotypes (what men and women should be). Because stereotypes tend to be perceived
as social norms, when a woman succeeds at work in a leadership position that requires
masculine behavior, it is believed that they have violated the prescriptive feminine gender
stereotype set forth by society, and these women tend to experience a “backlash effect”
which involves employment discrimination (Arnold & Loughlin, 2019). This effect is
seen in the workplace when women in leadership roles are displayed to be less likable
and more interpersonally hostile compared to their male counterparts because of the
violation of their feminine and communal stereotypes (Arnold & Loughlin, 2019). For
example, if a woman is not assertive when it is necessary, then they are often penalized
when a man is not. It is also notable that when a woman negotiates assertively or with a
dominating demeanor, backlash is once again apparent in regard to the likeability of the
woman as well as her inability to reach an outcome (Arnold & Loughlin, 2019). This is
once again portrayed in media, because the leadership skills of the woman tend to have a
negative connotation, and her inferiors typically despise her and label her as too
controlling or domineering. An example of this representation can be seen in Miranda
Priestly from Lauren Weisberger’s 2003 novel, The Devil Wears Prada. Played by
Meryl Streep in the 2006 adaptation of the novel, Priestly is the sophisticated and
authoritative editor-in-chief of a fiction fashion magazine called Runway in New York
City. Her character is portrayed as a cut-throat, demanding perfectionist of a leader
whose icy demeanor makes everyone fear her and makes her unapproachable to her
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subordinates. Priestly’s character demonstrates that women in senior leadership positions
are portrayed differently than men in these leadership roles in media.
The last view is the work-family perspective which credits gender inequality in
the workplace to the gender differences of work-family experience for men and women.
This theory explains that the roles of work and family are incompatible due to the conflict
of expectations for time and energy (Kossek et al., 2016). The work-family perspective
affects women more than men, because it impacts the family member who is more
involved in family care which tends to be the woman. Women are also more affected
since they are considered to be dual-centric; they have an equal identity of work and
family and they choose their career based on flexibility for their family (Kossek et al.,
2016). This work-life balance is seen as a hindrance to women and their advancement in
their careers since employers are more willing to promote individuals whose focus is
solely on work. Compared to men, women are more likely to utilize the family-friendly
policies of their work which allows for part-time work, maternity leave, and family care
leave if a family member is sick. This results in women being penalized and all together
skipped for a chance for a promotion due to employers’ stigmatized view of women’s
work-life balance (Kossek et al., 2016).
Another challenge that women face in seeking leadership positions is called the
glass ceiling and glass cliff effect. A glass ceiling refers to an unofficially acknowledged,
sometimes-invisible barrier that prohibits women from climbing the corporate ladder
despite their experience, qualifications, and achievements (Cotter et al., 2001), whereas a
glass cliff is described as the conditions under which women are more likely than men to
be chosen for senior leadership roles under conditions of crisis when the likelihood of

31

failure is high (Arnold & Loughlin, 2019). Women are labeled to be natural nurturers
who will step in and fix what is wrong; therefore, the glass cliff phenomenon points out
that companies are more willing to promote women to a level of senior leadership when
their business is performing poorly or when the organization is in need of a moral
compass. Women are seen as being more fitting for this type of role when the tasks
require having a passive role as well as taking the blame for the failure of the company
(Arnold & Loughlin, 2019). It is evident that a woman could be chosen to be a leader
when the company is doing poorly, and a man is chosen to be the leader when the
company is doing well.
Recently, the media has seen signs of a need for change due to women taking a
stand for themselves and pointing out the perception that the media has placed on them
regarding gender stereotypes and the inequality of treatment because of these glass
ceilings and glass cliffs in the workplace. In 2006, a social activist named Tarana Burke
created a #MeToo MySpace page in order to support and uplift black women and girls of
color in underprivileged communities who have survived sexual violence (Ming, 2018).
Later in 2017, the words “Me Too” have grown to represent the sexual harassment that
occurred in Hollywood, with more attention and publicity of the movement from
Hollywood celebrities, the #MeToo Movement became well-known in America and
across the world. Now the #MeToo Movement has amplified global attention towards
sexual harassment in the workplace, and it has inspired many philanthropic initiatives
such as Time’s Up and Time’s Upx2 which aims to double the number of women who
hold leadership positions in the workplace and other areas where they are
underrepresented (“Rewrite Her Story,” 2019).
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2.1.4. Methodology
The primary research of the second study began by conducting a convenience
sample. Due to COVID-19 restrictions, participants were found for this interview by
using social media platforms. Additionally, convenience sampling was the selected
method. It was chosen because it was the easiest method to reach out and contact women
of various demographics all while maintaining social distancing guidelines. The social
media platform, Facebook, was utilized in order to find women that would be interested
in participating in this research. Through a post on the Facebook timeline, women were
found above the age of 18 who are not in college, but in the work force, and who are
willing to participate in an interview with 10-15 open-ended questions relating to their
education, career, inspirations, and how being a woman in their field of work has affected
their life. Once the ten women said that they were willing to participate, an email of an
oral script was sent out to the interviewees to gain their permission for the interview.
After their permission was obtained, they were emailed the interview questions, and the
conduction of the in-depth qualitative interviews began.
The interview consisted of fourteen open-ended questions. It began by asking
these women about their career, how they chose their career, and who influenced them in
choosing their career. It then transitioned to questions that pertain to gender roles in the
workplace and the potential challenges that they face as women in their job. Next,
questions were asked about their leadership and who they look up to in their career. After
this, the questions were shifted to ask about their favorite Disney movie, Disney Princess
movie, which Disney Princess resonates the most with them, and if they were ever
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influenced by a Disney Princess. To see the in-depth interview questions in its entirety,
please see Appendix A.
2.1.5. Results of In-depth Interviews
Ranging from ages 23 to 60, these in-depth qualitative interviews were conducted
from women who have a combined 70 plus years of experience in their place of work.
These interviewees also have degrees varying from a bachelor’s degree to a doctorate
degree. The fields in which these ten women work include: marketing, education,
ministry, politics and law. It is evident that there are commonalities between their
responses, and Table 6 below shows the summary of the findings presented in the
interviews. This table obtains the question and its corresponding number in the interview,
the majority’s responses, and the frequency of the ten women who mentioned the same
response.
Table 6: Aggregated Results of In-depth Interviews
Questions

Responses

1. How did you choose
your career?

Their experiences in high
school and college
influenced their career
choice.

2. Who influenced you
to choose this
career?
6. To what extent do
you consider
yourself to be a
leader — inside and
outside of your work
environment?

The majority said that
they were influenced by
their family (i.e., mother,
father, sister, and
grandparents) to choose
this career.
These women consider
themselves to be leaders
both inside and outside
of the workplace with the
majority focusing on
their leadership in their
work environment.
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Frequency
9/10

7/10

9/10

Women, coworkers,
superiors are the main
role models in these
women’s career field.
Results show that these
women believe that there
are no career fields that
are more suited for men
or women; instead, they
8. Which careers/career
mentioned some career
fields do you think
fields that are dominated
are more suited for
by certain genders.
men or for women,
Women: nurturing work,
and why?
child-care, health care
Men: politics, physical
work, engineering,
construction, STEM

7. Who do you look up
to in your career
field, and why?

9. If you could go back
to college or start
your life over again,
would you choose
the same career
path? Why or why
not?

These women would
choose the same career
path if they were giving a
second chance.

10. What was your
favorite Disney
movie and Disney
Princess movie?

Beauty and the Beast,
Cinderella, Dumbo,
Finding Nemo, Frozen,
Honey, I Shrunk the
Kids, Inside Out, The
Little Mermaid, Moana,
Pocahontas, The
Princess Diaries,
Sleeping Beauty, and
Tangled

8/10

8/10

8/10

Beauty and the Beast: 3/10
Cinderella: 2/10
Tangled: 2/10

2.1.6. Discussion of In-depth Interviews
Questions 3, 4, 5, 11 and 12, evoked the most comparable and noteworthy
responses amongst interviewees. Question 3 asked, “what are some of the challenges that
you face on a daily working basis?” Both Kayla and Michelle elicited similar responses
regarding their age and experience in their field. As an engineer with only one year of
35

experience in her career, Kayla said, “being a young professional surrounded by
individuals who have had years of experience in the industry leaves me at a strong
disadvantage when making critical decisions.” Similar to Kayla, Michelle experienced
some backlash due to her age as well. Michelle mentioned, “I've found balancing [serving
hospice patients and their families] to be difficult but also finding solid volunteers to be
difficult, mostly because many find me young. Oftentimes the word “young” is
synonymous with “inexperienced.” This notion is viewed by women who are young to be
considered as inexperienced and unequipped for their job to their coworkers or superiors.
This was shown in Laken’s response. She detailed, “I am one of the youngest people on
my sales team of 25+ people and my clients are usually a good bit older than me also, so
getting them to take me seriously is sometimes a challenge.” In the workforce today,
women have a difficult time trying to be taken seriously. This forces women to feel the
need to constantly go above and beyond in order to prove their worth. This response
transitioned into question 4.
Question 4 similarly inquired, “what challenges do you think women face in the
workforce that their male counterparts hardly encounter, if at all, why?” Laken stated,
“personally, I have faced flirtation and harassment from males. I also think we have to
prove ourselves more than men do because we are sometimes perceived as weak. It can
also be harder to make connections with men in the workplace as a woman and can be
harder to talk to them.” Michelle responded similarly in regard to harassment and the
need for women to prove themselves. She answered, “to start, being taken seriously and
as an equal would be a good place to start. If women show themselves as being direct and
assertive, they are deemed harsh and rude. If a male had the same attitude, he's just being
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a boss and doing his job, he isn't questioned. Women have to constantly prove that we
have the intelligence and grit for the seat at the table, which is frustrating, as if we have to
walk around stating we are qualified, and sometimes more qualified. The next is
harassment women tend to receive from their male counterparts.” It is disheartening that
both women brought up the notion of sexual harassment in the workplace in their answers
as well as the need for women to prove themselves to their male counterpart. Statistics
show the 21% of Americans have experienced sexual harassment in the workplace with
81% of these sexual harassment victims being women (Slabakova, 2020), and it is
essential to note that this occurrence is shared amongst a significant part of our American
population—especially in regard to women. It is also obvious that the need of women to
prove themselves worthy is something that females have been struggling with for decades
and will continue to struggle with.
Next, question 5 probed, “what are some ways that employers could take to
improve the representation of women in your industry?” After seeing that the majority of
the 10 women answered that either they are being treated unequally in their workplace or
that there is gender inequality in their field of work, this question was asked to see if
these women could potentially come up with a solution for this problem. Ashton
suggested, “pay attention to those who are qualified and promote them. Don’t look at
who knows who and what gender is involved. Look at the effort, the credibility and the
consistency of their work.” This idea is reflected in Addison’s response, “as a woman, I
just keep trying to show them my value.” Women should not have to go the extra mile to
show that they are competent enough to compete with men; instead, employers should
promote equality by giving women more opportunities in order to showcase their talent.

37

Laken elaborated upon the answer to this problem by stating, “I think more companies
should [establish a woman’s network and host networking events to establish a caring
community] and also stand up for their female employees showing them that they care
just as much about them as the male employees.”
Next, women were asked about their role models. From their answers, the
qualities of their role models were extrapolated and then compared to those of the Disney
Princesses, finding that these princesses often show these traits. After this, these women
were asked question 11, “which Disney Princess resonates with you the most, and why?”
and question 12, “thinking back on your life, which Disney Princess influenced you and
did this affect your career choice?” These questions were asked in order to see which
Disney Princess they felt most drawn to and why, finding that there are shared
connections between the woman and the princess that she resonated to the most.
Annie, a female pastor in a Baptist congregation, said that she looks up to the
pastors who helped shape her, especially her boss at her college job, as her role models.
She stated that “one day, [she] was typing up some notes for [her boss] about when
Mother Teresa was receiving her call to ministry, and her priest told her that if she could
think of anything that she could do that would bring her more joy, she should go and do
that. But Mother Teresa knew that she could not do anything else, and in that moment so
did [Annie].” This instance of clarity with her boss’s notes led Annie to find her calling
as a Pastor. It is apparent that Annie found the qualities of herself comparable to that of
the Disney Princess, Elsa, from Frozen. Annie explained that “at this point in [her] life, I
resonate most with Elsa. I was discouraged by some to hide my gifts and talents because
they might be too much for some people and according to some folks, too much for God,
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but I’ve overcome that pressure to truly be myself in my pastoral role and in other areas
of my life.” Even though Annie saw her own qualities reflective of Elsa, she attributes
her love of reading which somewhat influenced her career to the Disney Princess, Belle
from Beauty and the Beast. She explained, “Belle influenced or affirmed my love of
reading…as I thought pastors got to do a lot of reading and studying. There is less time
for reading than I thought, though more than many careers, so her love of reading that
influenced my own has been helpful.”
Similar to Annie, Sarah related to Belle in the aspect that Belle is an intelligent
heroine who cared about her academics. Sarah further explained that “everyone could
learn something from how sweet and caring she was towards the Beast.” Some
benevolent characteristics of the Disney Princess Belle is reflected in Sarah’s role
model, the late Justice Ruth Bader Ginsburg. She said that she looks up to Ruth Bader
Ginsburg for the influence that she had on the legal community, especially regarding
women’s rights. One could compare the courageous voice of Belle standing up against
the toxic masculinity shown in characters like Gaston to the women’s right movement
encouraged by the forefront Ruth Bader Ginsburg.
Another noteworthy response for question 12 came from Ashton. When asked
which Disney Princess influenced her and did this affect her career choice, she said, “I
think this is a different question than the others. I think Cinderella, Sleeping Beauty and
old school Snow White affected my generation. We wanted a Prince Charming and
animated animal to help us get through the day.” With Ashton growing up during the
Domestic Era of Disney Princesses, she did not see Cinderella, Sleeping Beauty or Snow
White as role models; instead, she saw these princesses as an escape from her reality. In
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contrast, Michelle, who grew up during the Equality and Self-worth Era of Disney
Princesses, found two of these heroines to be her true role model. When asked which
princesses influenced her, she explained, “I think a mixture of Moana and Rapunzel
because at the end of the day I want to help others, serve others, and be an advocate for
those who can't be for themselves. Standing strong in my beliefs, my morals, and my
dreams was probably shaped drastically by every movie I saw. While many may have
their own views of different princesses, they all showed me that I could be anything I
wanted.” This disparity illustrated that the different generations of Disney Princesses
affected the women who grew up in these respective eras differently.
Overall, the results of the in-depth interviews showed that the ten women who
were interviewed had comparable responses. They applied their own experiences and
qualities to those of the nine Disney Princesses, and their commonalities confirm that
Disney Princesses can be considered as role models to these women.
2.1.7. Implications
The implications of Study 1 and Study 2 illustrated that the family plays a key
role for the Disney Princesses as well as the women who participated in the in-depth
interview. For the majority of the princesses, there was a lack of a family member
(specifically a mother) which required these young women to rely on the present parent, a
close friend, or an inspiring group of people as their role model; therefore, the family, or
lack thereof, is the main influence for these princesses. For the majority of the women
that were interviewed, they said that they were influenced by their family (i.e., mother,
father, sister, and grandparents) to choose their career. It appears that the idea of the
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family is personified in these Disney Princess movies, because they are the people that
the majority of women confide in for making decisions.
Additionally, it is evident that the Disney Princess did not directly influence the
career choices of the ten women interviewed; instead, these heroines did inspire these
women to be who they are along with assisting in forming their self-identity. Each one of
their movies illustrated the gradual evolution of the Disney Princess that challenged the
limitations of gender placed on women by society. It is notable that all nine of these
princesses served as a positive role model to women as they grow up regardless of the era
that they belong to. For example, even though Cinderella demonstrated very traditional
and domestic qualities, she exuded kindness despite being treated without dignity or
respect. Belle showed young women that education is valuable and that they should dare
to be different. Finally, Anna and Elsa broke barriers of gender roles and taught young
women that they do not need to conform to gender roles to express the qualities of being
a heroine or a princess. The ten women interviewed found role models in these
princesses’ values and ideals that they formulated throughout their respective movies.
The majority of these women had a favorite Disney Princess that reflected the values that
they wanted to obtain in their life; therefore, it appears that these princesses can be
considered as positive role models due to their progression in the display of gender roles.
CHAPTER 3
3.1. Study 3: An Examination of Female College Students’ Perceptions of
Leadership, Gender Equity, and Social Media’s Influence on Attitudes Towards
Sales as a Career
3.1.1 Introduction
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After conducting Study 1 and Study 2, it appears that women in the workforce do
consider Disney Princesses to be a type of influence and role model to them. Even though
these princesses did not influence the women in their career choice, they did inspire them
to be the women that they are today, and they helped these women find their true selfidentity. This research was further expanded upon in Study 3 during the spring semester
of 2021 where college women at the University of Mississippi were surveyed in regard to
their attitudes towards gender roles, leadership opportunities in the workplace, a sales
career, and multi-level marketing. Thus, the third and fourth research questions asks RQ
3: How are women first introduced to marketing/sales? What are young womens’
attitudes towards sales, leadership roles, and gender roles in the workplace? and RQ 4:
How has social media and multi-level marketing influenced young womens’ perceptions
of sales?
3.1.2. Purpose
After understanding the inspirations and role models of the women interviewed in
Study 2, the purpose of Study 3 is to explore the attitudes of young women at the
University of Mississippi regarding their views on the social construct of men and
women, gender roles in the workplace, equality of men and women in leadership, and a
career in sales. In order to analyze these women’s opinions of a career in sales,
perceptions toward two different types of typical MLM messages were included near the
end of the Qualtrics survey to observe young women’s first exposure to sales outside of
the classroom.
As a pretest, a focus group of female college students at the University of
Mississippi was first conducted to give direction to developing this survey. Based on the
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conversations of the focus group, it was evident that some of their first exposure to direct
sales is through the tactics of multi-level marketing (MLM) of social media. This study
explores the constant presence of the media and how it evolved to remain as a persistent
influence for women growing up. This was done by examining the interactions between
young women and a multi-level marketer as well as evaluating the feelings and emotions
of these young women after they have read and experienced this type of sales through
direct messaging on social media.
3.1.3. Literature Review
The insights from the focus group and current literature on leadership, workplace
equity, and the current status of women in sales contributed to the development of the
survey for Study 3. Three different articles were used as inspiration for the scales in the
survey. The Harvard Business Review article called “Research: Women Score Higher
Than Men in Most Leadership Skills,” was used to create questions for the leadership
portion of the survey. The second article, “‘Opting Out’ or ‘Pushed Out’? Integrating
Perspectives on Women’s Career Equality for Gender Inclusion and Interventions,”
produced the survey questions pertaining to perceptions of men and women in the
workplace. The last article, “The Changing Role of Salespeople and the Unchanging
Feeling Toward Selling: Implications for the HEI Programs,” generated questions to
measure subjects’ attitude towards the attributes of a salesperson, equality of men and
women in the workplace and equality of men and women in a sales career.
3.1.4. Survey Instrument Development
The survey consisted of seven parts, with five main topics focusing on leadership,
perceptions of men and women in the workplace, attributes of a salesperson and
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description of a sales career, equality of men and women in the workplace and in a sales
career, and finally multi-level marketing. For the complete survey instrument, please
refer to Appendix C. A Likert scale format was utilized to measure participants’ attitudes
and opinions on the variables. All statements were measured on a 1-9 scale with 1 being
strongly disagree, 3 being somewhat disagree, 5 being neither agree nor disagree, 7 being
somewhat agree, and 9 being strongly agree. Before analyzing students’ attitudes toward
the five main topics, students were asked to answer two short open-ended questions
where questions were generated from previous Study 1 and Study 2 in order to better tie
the studies together. An example of the open-ended questions include:
What is the first job/career field that comes to mind when you think of a
woman in the workplace?
After this, the first section of the survey discussed leadership, and it analyzed
students’ opinions towards leadership, qualities of a leader, and education on how to be a
leader. Questions for this portion of the survey were adapted and inspired from the
Harvard Business Review (2021) study. An example of the questions presented in the
leadership section include:
I believe that women are more likely to be selected for a leadership
position when the company is facing a crisis, or the likelihood of
organizational failure is high.
The second section evaluates the students’ thoughts towards women and their attributes
and behavior. Questions for this portion of the survey were adapted and inspired from the
various perceptions of women and men (Kossek et. al, 2016). The questions in this
section were worded as such:
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I believe that women: are communal in that they possess caring, kind, and
helpful behaviors.
The third section of this survey measured the students’ attitude towards the attributes of a
salesperson. Three scales from the article, “The Changing Role of Salespeople and the
Unchanging Feeling Toward Selling: Implications for the HEI Programs,” were adapted
for this survey (Ballestra et. al, 2017). The first two scales measured the ethical practices
of salespeople.
1. Salespeople tend to take advantage of the people they are selling to
(especially uneducated buyers) (Ballestra et. al, 2017).
2. Salespeople often stretch the truth to make a sale (Ballestra et. al, 2017).
The third scale measured students’ attitudes towards salespeople.
3. Salespeople are trustworthy (Ballestra et. al, 2017).
The fourth section analyzed attitudes toward the equality of men and women in the
workplace and in a sales career. Questions for this portion of the survey were adapted and
inspired from (Ballestra et. al, 2017). Questions for this section included and were related
to:
I believe that there are jobs that are more catered towards men’s skills in
sales.
Finally, the fifth and sixth section assessed the students’ attitude towards multi-level
marketing. A definition and examples of multi-level marketing companies were included
at the beginning to educate participants about this sales tactic. “Multilevel marketing
(MLM) also called network marketing or pyramid selling is a strategy that direct
sales companies use in order to encourage existing distributors to recruit new distributors.
The distributors are then paid a percentage of their recruits' sales. The recruits are the
distributor's "downline." Distributors also make money through direct sales of products to
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customers” (Tarven, 2021). Examples of MLM companies include Avon, Mary Kay,
Herbalife, Arbonne. The questions included the following:
Multi-level marketing is an easy way for women to become involved in
sales.
After the first six sections were completed, the final portion of the survey provided two
scenarios where the students were asked to imagine themselves receiving a direct
message from a multi-level marketer. Two different screenshots of messages were
shown, and the students were asked to answer open-ended questions and rate the various
emotions the felt after reading the message through a semantic differential scale.
Inspiration for the varying emotions came from the article, “The Discrete Emotions
Questionnaire: A New Tool for Measuring State Self-Reported Emotions” (HarmonJones et. Al, 2016).
3.1.5. Methodology
For the third and final study of this thesis, the primary research began by
conducting an internet survey with a convenience sample. Convenience sampling was the
selected method for this survey due to the ease of reaching out to female students with
varying demographics at the University of Mississippi while abiding by COVID-19
restrictions as well as navigating the Spring 2021 semester of online school. The survey
asked college students at the University of Mississippi about their role model or if they
have someone that they look up to, their education regarding leadership skills, their
attitude toward gender roles in the workplace, and their attitude regarding salespeople
and a career in sales. Participants for this survey were found through the utilization of
social media, email, and GroupMe. In order to obtain responses, a link for the Qualtrics
survey was sent through email to the entire student body of the Sally McDonnell
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Barksdale Honors College, it was put on SONA Systems, and it was sent in various
GroupMe group chats in order to reach as many female students at the University as
possible.
3.1.6. Discussion of Results
Participants for this survey included 104 female undergraduate college students at
the University of Mississippi. These women ranged in ages from 18-27 with a mean age
of 20.75 where 8.74% were 18, 12.62% were 19, 18.45% were 20, 32.00% were 21,
21.40% were 22, 3.88% were 23, 0.97% were 24, 0.97% were 27, and 0.97% were 28.
The majority of the participants were female (84.47%), with the remaining participants
being 14.56% male and 0.97% non-binary femme. Let it also be stated that although both
men and women participated in the survey, the only responses measured were of women.
Also, the majority of participants were Caucasian (89.62%), 2.83% were African
American/Black, 0.94% were American Indian or Alaskan Native, 0.66% were Asian
American/Asian and 0.94% were Hispanic. The majority of students were seniors
(52.88%), 16.35% were freshmen, 12.50% were sophomores, 17.31% were juniors, and
0.96% were graduate students. Participants varied from eight different schools at the
University of Mississippi including Accountancy (8.90%), Applied Sciences (4.44%),
Business (24.44%), Education (4.44%), Engineering (10.00%), Journalism and New
Media (2.22%), Liberal Arts (40.00%) and Pharmacy (5.56%). It is notable that the
following majors from their respective schools had the most responses in the survey:
Accounting, Exercise Science, Marketing, Elementary Education, Chemical Engineering,
Journalism, Chemistry, and Pharmaceutical Sciences. The table below features a cohesive
summary of the demographics.
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Table 7: Demographics of Survey Participants
Ages

Gender

18:
8.74%

Female:
84.47%

19:
12.62%

Male:
14.56%

20:
18.45%

Non-Binary
Femme:
0.97%

Race/Ethnicity
African
American/Black:
2.83%
American Indian or
Alaskan Native:
0.94%
Asian
American/Asian:
5.66%

21:
32.00%

Hispanic: 0.94%

22:
21.40%

Caucasian: 89.62%

23:
3.88%
24:
0.97%
27:
0.97%
28:
0.97%

Education
Level

Schools

Freshman:
16.35%

Accountancy: 8.89%

Sophomore:
12.50%

Applied Sciences 4.44%

Junior:
17.31%

Business 24.44%

Senior:
52.88%
Graduate
Student:
0.96%

Education 4.44%
Engineering 10.00%
Journalism and New
Media 2.22%
Liberal Arts 40.00%
Pharmacy 5.56%

As stated previously in the methodology section of Study 3, there were five main
topics of the survey that focused on leadership, perceptions of men and women in the
workplace, attributes of a salesperson and description of a sales career, equality of men
and women in the workplace and in a sales career, and finally multi-level marketing.
Before the attitudes of these five themes were assessed, students were asked to answer
two short open-ended questions: “What is the first job/career field that comes to mind
when you think of a woman in the workplace?” and “Who do you look up to? Who is
your role model?” For the first question, 44 of respondents said nurse, 30 said
teacher/professor, 12 said secretary and 9 said doctor. It is notable that a nurse and a
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teacher obtain communal traits which explains why many students associate women with
these professions. For the second question, 31 respondents said their mother was their
role model, 30 said their teacher/professor, 11 said their father, 5 said Michelle Obama,
and 5 said their parents. It is interesting that both answers evoked teacher/professors as a
response. Considering that a typical American student spends 8,884 hours over the nine
years it takes to complete primary and lower secondary education, a good portion of
student’s time is spent with a teacher (Sparks, 2020).
For the leadership portion of the survey, 83.33% of students considered
themselves to be a leader, and they considered leadership to be an important quality for
job applicants in the business industry. Additionally, 61.11% of students agreed that they
were taught leadership in schools and 88.89% believed that their extracurricular activities
allowed them to develop leadership skills. It is evident that the influence of education and
extracurricular activities enhanced these students’ ability of leadership. Other percentages
that were noteworthy was that 70.69% said that there are female leaders that they look up
to, yet 75.39% of these students believed that women are underrepresented in leadership
positions in business. Also, 73.01% perceived that women are less likely than men to
receive social approval for the same leadership behaviors.
The next portion of the survey asked students about their perception of women in
the workplace. In the past, society has portrayed women as the typical stay-at-home mom
who is caring, kind, and finds her purpose in taking care of her kids, husband, and
household. Students believed that these communal traits are still seen in women today.
69.42% perceived that women are communal in that they possess caring, kind, and
helpful behaviors, and 69.7% deemed that women are associated with communal traits
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because they are overrepresented in roles with these traits. In society today, 37.19% of
students believed that women prefer a work-life balance, and 43.80% thought that women
will reject career advancement or a leadership position in order to raise a child.
The third portion of the survey analyzed the attributes of a salesperson. 58.82% of
students believed that salespeople are untrustworthy, 72.28% agreed that salespeople
stretch the truth to make a sale, and 66.39% perceived that salespeople tend to take
advantage of the people that they sell to. These results reflected insights from the pretest
focus group for Study 3. The general consensus was that the majority of the students
associated the term “salesperson” with the personality and unethical sales tactics of a
used cars salesman, which explains why 61.34% of the respondents did not see a sales
career as appealing.
After understanding student’s attitudes towards a salesperson, the fourth portion
of the survey asked questions about the equality of men and women in the sales industry.
In the literature review for Study 2, it is explained that women are underrepresented in
the sales industry more than any other field besides supply chain which explains why
52.99% of the students that were surveyed agree that men dominate the sales industry.
Additionally, 42.74% of respondents believed that women have the same amount
of job opportunities as men in sales, 68.64% agreed that women face sexist barriers in
their sales career, 52.13% believed that there are jobs that are more catered towards
men’s skills in sales, and 54.70% agreed that a man will be chosen over a woman for a
promotion regardless of having the same degree and qualifications. Similar to the
questions about equity of men and women in the sales industry, students’ attitudes were
measured regarding the equity of men and women in the general workplace. 80.00% of
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students believed that men are paid more than women in the workplace, 64.35% believed
that men are taken more seriously in the workplace, 74.79% agreed that women must
work harder to gain respect in the workplace, and 54.70% perceived that men are more
likely to be promoted than women regardless of having the same degree and
qualifications.
In addition, 64.35% believed that women tend to experience backlash from their
inferiors and 73.92% perceived that women face challenges regarding how much emotion
they should display in their role as a leader or manager. The percentages to these
questions supported the idea of the glass ceiling that is presented in the literature review
for Study 2. The belief that women in senior positions are oftentimes discriminated
against and judged more harshly than males are illustrated by the two following
percentages: 64.35% believed that women tend to experience backlash from their
inferiors by and 73.92% of women faced challenges regarding how much emotion they
should display in their role as a leader or manager. These percentages reinforced the
notion gender bias is highly prevalent in sales career.
As a result of the pretest focus group, the final section of the survey measured
students’ attitudes towards multi-level marketing (MLM). The majority of students
understood what MLM is (78.71%), and they even knew women who are involved in a
multi-level marketing career (76.85%), yet 50.00% did not trust women who are part of a
MLM company. In comparison to students’ perceptions of sales in the third portion of the
survey, students’ reaction to multi-level marketing tactics were exceptionally unpleasant.
80.55% of students were not interested in sales because of their exposure to multi-level
marketing. It is notable that young women’s first exposure to sales was typically through
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MLM schemes on social media specifically through direct messages where 75.93% of
students were asked if they were interested in trying a product or joining a MLM team.
Percentages showed that 59.25% of students have not purchased an item from a multilevel marketing company and 66.4% of students have unfriended or unfollowed women
who have reached out to them for multi-level marketing. The figure below displays the
genders of the multi-level marketers who have reached out to students. Women make up
the majority by 86.00%.
Figure 4: Gender of Multi-Level Marketer

Gender

1%

3%

4%

6%

86%

Male

Female

Both Genders

Doesn't Remember

Never Reached Out To

Once students’ general attitudes towards multi-level marketing was measured,
students were asked to imagine if these messages appeared on their mobile device and to
react to two direct messages (DM) from multi-level marketers. After reading these two
direct messages, students were asked to rate the emotions that they felt after reading the
message. The first message in the figure below came from Facebook Messenger, and the
women mentioned that she knew the recipient attended Ole Miss.
Figure 5: MLM Direct Message #1
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For the first direct message, the majority (87.85%) of students expressed that they
were very slightly or not at all excited by the message, 78.50% were annoyed, 95.33% were
very slightly or not at all inspired, and 80.19% were very slightly or not at all interested.
75.71% of students agreed that they do not trust this woman, 82.24% would not respond to
this woman, and 54.20% believed that this type of marketing is unethical. The second
message was sent to the recipient through a direct message on Instagram and is featured
below.
Figure 6: MLM Direct Message #2

Similarly, after reading the second direct message, 92.38% of students said that
they were very slightly or not at all excited, 75.24% were annoyed, 95.24% were very
slightly or not at all inspired and 80.95% were very slightly or not at all inspired. 76.92%
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agreed that they would not trust this woman and 82.85% agreed that they would not
respond to this woman.
The main difference between the two direct messages appeared when the students
were asked if they would unfriend or block this woman. After reading the first message,
45.80% said they would unfriend or block this woman while 21.5% neither agreed nor
disagreed to this statement. For the second direct message, when students were given the
same statement, and 52.38% agreed that they would block or unfriend this woman while
only 12.38% neither agreed nor disagreed. Students were less inclined to block or
unfriend the first woman because “Ole Miss” was included in the direct message which
provides source credibility. It is assumed that the first woman knew the person she was
sending her message to because of this identifier, so students may have felt bad or felt
that it was awkward to block/remove this woman from their social media. Unlike the first
woman, there were no words insinuating that they knew each other, so more students felt
inclined to block/unfriend the second woman.
The final question before the demographics portion of the survey asked students
to list which multi-level marketing companies have reached out to them to sell their
product. The table below shows the MLM companies that were listed more than five
times in the survey. It is notable that there was an “other category” and there were 14
people who stated “other” with an explanation for their answer. The majority of these
respondents said that they did not remember the name or that company’s name was never
mentioned; instead, the marketer simply reached out to the student to get their attention
by inviting them to join their team or by calling it a “business opportunity.”
Table 8: Multi-Level Marketing Companies and Their Frequency
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Multi-Level Marketing Companies
35
30
29

25
20
15

14

10
5

5

0

Arbonne Avon

5

8

5

CutCo Herbalife

It
Works!

6
Mary
Kay

9
Monat

6
Rodan
and
Fields

Other

It is also important to note that Arbonne had the highest frequency of responses
because many college women at the University of Mississippi’s campus are the target
audience for this company.
3.1.6. Implications
After obtaining the results from the survey, it is evident that leadership is a major
trait that is associated with success in the business world. When discussing leadership, a
background knowledge of student’s expectations throughout high school and college is
needed in order to understand why leadership is such an imperative quality for young
men and women growing up and entering the workforce. In many high schools across
America, students are encouraged to join clubs and apply for leadership positions in order
to build their resume and impress colleges. This notion is also seen in college, as students
continue to join clubs that align with their major and interests in order to show employers
that they can be leaders and handle responsibility in the real world. In addition, many
qualities associated with leadership have been linked to both subjective and objective
success metrics such as work performance and salary (Marlborough News, 2019). This is
why many high school and college leadership programs and extracurricular activities are
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available in order to help facilitate the development of these successful qualities. This is
why it is not surprising when 61.11% of students agreed that they were taught leadership
in schools and 88.89% believe that their extracurricular activities allowed them to
develop leadership skills.
Because 70.69% of students said that there are female leaders that they see as role
models, yet 75.39% of them believed that women are underrepresented in leadership
positions in business, it shows that the efforts of the #MeToo Movement have increased
in order to raise general awareness about the lack of women in leadership positions. It
also suggests that little change has actually occurred in the workplace. A survey from
GlobeScan and Morning Consult explained that 41% of companies say that they have not
changed their approach to women’s empowerment issues, and only 20% of women
believe that things have improved for females in the last five years in their workplace
(Chiu, 2019). A common theme that is seen after the #MeToo movement is that
companies acknowledge the need for change regarding an increase in women leaders and
gender pay equity, but not many companies are willing to support this change in their
own organization.
Although there has been development of leadership skills and a transformation of
placing women with these leadership skills into the workplace, the depiction of women in
leadership roles are underrepresented in the media. This transitions to the traits of men
and women and how they are portrayed in the media. This portrayal of women in Disney
movies is typically a young girl’s first exposure to gender stereotypes which is the second
perspective from the literature review that attempts to explain the lack of women in
leadership. Take Study 1’s case studies for an example. Young women grew up watching
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Disney movies where the princess did household chores, took care of themselves, looked
after their fathers, and attempted to fix the problem surrounding them. Young girls do not
see these princesses as leaders until the Equality and Self-worth Era; instead, they see
these princesses and characters in films portraying communal traits, so they associate all
women with these qualities instead of the stereotypical agentic traits that men possess.
Agentic traits are associated with behaviors such as being ambitious, dominant as well as
having the need to control his own actions and destiny (Arnold & Loughlin, 2019) which
are characteristics that women are commonly presented without.
In society today, there has been a shift of the representation of women leadership
roles, yet it may be a glass cliff that is used to describe these positions. Women are
typically hired into senior leadership roles when the company needs to be fixed (Kossek
et al., 2016). In media, the women are always there to solve the problem. This notion ties
back to the Disney Princesses and how they are represented in media to “fix” their men
and how are women represented in society to “fix” things in order to be respected as
leaders.
In addition to the representation of women in the workplace and in leadership, the
survey also identified young women’s first exposure to sales. As stated previously, young
women’s first true glimpse at direct sales was typically through messages of women
working in multi-level marketing (MLM). Many women that are sucked into the MLM
schemes are usually between jobs, are unable to find a job after college, or are doing this
for a second source of income (Bestow, 2020). But why are there so many women in
MLMs? This is due to the nature of women and their behaviors. Lizzie Bestow, a
graduated philosopher from Durham University, used Kohlberg’s stages of development
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to explain why there are more women in MLM. Kohlberg hypothesized that women reach
stage three of moral development while men are more likely to progress to stage four.
Stage three is centered around interpersonal relationships and social care whereas stage
four focuses on the notions of justice, rights and laws (Bestow, 2020). Women are better
than men at work that is centered around a group dynamic like MLMs, and they target
other women because of their behavior. There are four personality traits that separate
women from men apart from their communal attributes—women are described to have
higher levels of neuroticism, conscientiousness, extraversion, and agreeableness than men
(Schmitt et al., 2008). These behaviors allow MLMs to prey on females, because if you
are a woman who is not supporting other women, you are deemed to be a bad person and
friend (Bestow, 2020).
MLMs also focus on women to work for them because they target the workfamily of women; this perspective explains that the role of work and family are
incompatible due to the conflict of time and energy needed to do both. MLMs entice
women to join by offering flexible hours to encourage work-life-balance. Since women
are often forced between choosing to work or to stay home with their children, MLMs
provide mothers with a happy medium where the woman can be her own boss. Many of
the women involved in MLM utilize the words and hashtags #selfmade, #bossbabe,
#girlboss, #smallbusiness in order to appear as if they have their own business (Bestow,
2020). Another way that they market their business opportunity to women is through the
sense of community one feels after joining the team. This team forces women to build
upon each other’s sales which ultimately becomes their downfall. In order to become part
of an MLM, a woman must first spend a little money to start their business. But what
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women who join MLMs do not understand is that a percentage of the money you spend
provides a portion of the income of the recruiter (Bestow, 2020). This action goes on and
on, and it begins to look like a pyramid scheme where the “top dog” receives the majority
of the earnings.
Conclusions and Future Research
Based on this experience and the three studies that were conducted, all four
research questions were answered. It is evident that the media has played a key role in
influencing the perceptions of the attributes of women, women in the workplace, women
in leadership, and how women perceive what it is like to work in sales. This research has
explained a challenge that women are currently facing in the work place today, and it has
brought to light the extent of women’s underrepresentation in senior leadership levels in
the workplace, and how the media portrays this representation to young girls which
creates a constant cycle of underrepresentation and maintains the stereotype that women
do not belong in the work force as leaders. With sales being the second most maledominated career in the business industry, it is evident that women do not have a positive
attitude towards marketing—specifically sales. Study 3 showed that young women’s first
exposure to sales is through the direct messages of multi-level marketing which has the
potential to turn away many women from entering a career in sales.
After viewing the results presented by the survey, future research will further
analyze the data to uncover more correlations and significant disparities between men and
women in a sales career. A model would be developed to test how different media
influences impact young women’s perception of career choices. An additional research
question for future research could be:
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RQ 5: Do perceptions of multi-level marketing on social media moderate the relationship
between leadership, gender equity and intention to enter the field of sales?
Additionally, the university curriculum could find and create ways for educators
and people in sales to help women become more involved in the field in order to gain
more female representation and female leaders in a sales career. This could be done
through creating a mentorship between marketing companies and female students and by
having female guest speakers come speak during class or during meetings for clubs like
Women in Business, American Marketing Association, and the professional co-ed
business fraternity, Alpha Kappa Psi. Another way that the University of Mississippi
could welcome more women into sales is by creating female-only classes—which has
been implemented at various middle schools, high schools, and universities in the United
States (Rex et al., 2009).
Overall, this thesis sheds light on how women are represented in the media and
how it influences their career choices. It is hoped that the results will allow educators to
familiarize themselves with the problems that women are currently facing in their college
years and in their future workplace. These findings can potentially provide better
assistance for educators in identifying the influences on perceptions of workplace careers
that young college women experience. Further, understanding how social media can help
or hinder the skills these women need to take with them into the workforce after
graduation can be incorporated into the curriculum. Finally, this thesis can assist
individuals in senior leadership positions to understand what they can improve upon in
their own companies and how to provide a welcoming and more equitable environment
for women.
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APPENDIX A
In-depth Interview Questionnaire
Please confirm that you are over 18 years of age.
1. How did you choose your career?
2. Who influenced you to choose this career?
3. What are some of the challenges that you face on a daily working basis?
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
5. What are some ways that employers could take to improve the representation of
women in your industry?
6. To what extent do you consider yourself to be a leader — inside and outside of
your work environment?
7. Who do you look up to in your career field, and why?
8. Which careers/career fields do you think are more suited for men or for women,
and why?
9. If you could go back to college or start your life over again, would you choose the
same career path? Why or why not?
10. What was your favorite Disney movie and Disney Princess movie?
11. Which Disney Princess resonates with you the most, and why?
12. Thinking back on your life, which Disney Princess influenced you and did this
affect your career choice?
13. Demographics:
- Age Range
- Job Title
- Education Level
- How long have you been in your current job?
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APPENDIX B
In-Depth Interview Transcripts
Interview Questions: Laken
Please confirm that you are over 18 years of age.
Yes, I am 25 years old and I am a Branding and sales specialist for Nestlé.
1. How did you choose your career?
I graduated with a degree in marketing and knew I wanted to be in a field that involved
people and relationship building, so sales was a great fit for me.
2. Who influenced you to choose this career?
My mom and my sister both have long successful careers in sales.
3. What are some of the challenges that you face on a daily working basis?
I am one of the youngest people on my sales team of 25+ people and my clients are
usually a good bit older than me also, so getting them to take me seriously is sometimes a
challenge. My current company is more male dominated as well, which unfortunately can
serve as an additional challenge.
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
Personally, I have faced flirtation and harassment from males. I also think we have to
prove ourselves more than men do because we are sometimes perceived as weak. It can
also be harder to make connections with men in the workplace as a woman, and can be
harder to talk to them.
5. What are some ways that employers could take to improve the
representation of women in your industry?
Thankfully, my employer has established a women’s network and hosts networking events
to establish a caring community. I think more companies should do that and also stand
up for their female employees showing them that they care just as much about them as the
male employees.
6. To what extent do you consider yourself to be leader — inside and outside of
your work environment?
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I consider myself a leader both inside and outside of work. I work in outside sales and
don’t report to a manager daily-I handle my own schedule and travel so I have to hold
myself accountable and lead my own way to success. In my personal life, I feel like I lead
my own household and social circles to get together and meet goals.
7. Who do you look up to in your career field, and why?
Honestly, any woman that holds an executive position. In this day and age, it is so hard to
get to the top against males and be able to get people to see you as equal. That is my goal
one day, to be an executive as a company- particularly a female owned company. I also
look up to any working mom!
8. Which careers/career fields do you think are more suited for men or for
women, and why?
I think the definition of equality means that there is room at every table, and every job for
every person both male and female. If they are passionate and skilled, they should be
able to go after their dreams. But personally, I would like to see more women in politics.
9. If you could go back to college or start your life over again, would you choose
the same career path? Why or why not?
I think so. I love people and brand marketing and being able to tell stories for brands- it
is my passion. I think if I got to go back and do anything else, it would be to go to law
school.
10. What was your favorite Disney movie and Disney Princess movie?
Oh this is a hard one. Sleeping beauty, Frozen, Inside Out.
11. Which Disney Princess resonates with you the most, and why?
Probably Ana from frozen. I have a similar relationship with my own sister and she is
very protective of the people she cares about. She is also self sufficient and independent.
12. Thinking back on your life, which Disney Princess influenced you and did
this affect your career choice?
I don’t think any impacted my career choice but I remember getting annoyed as I got
older that earlier princess movies always involved a prince saving the princesses.
13. Demographics:
- Age Range: 25
- Job Title: Sales specialist
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- Education Level: Bachelor’s degree
- How long have you been in your current job? 7 months
Interview Questions: Lauren
Please confirm that you are over 18 years of age.
Yes, I am over 18 years of age.
1. How did you choose your career?
I initially went to college to be a pediatrician, but I quickly realized that I am squeamish
around blood. I switched from Biology/Pre-Med to English, and my plan was to go to law
school after getting my BA in English. Once I graduated, I took an English teaching job
at a private school in Jackson, MS, and I absolutely LOVED teaching!
2. Who influenced you to choose this career?
My grandparents were both teachers, and I had some amazing teachers growing up.
What most influenced my decision to become a teacher, though, was having the
opportunity to become a teacher. Once I stepped inside a classroom and started helping
students, I was hooked!
3. What are some of the challenges that you face on a daily working basis?
I am no longer in the classroom, but when I was, I had to deal with parents who thought
their children were more willing/able than they actually were, students who were not
always motivated to do their best, and administrators who wanted more out of teachers
than we could always give. Burnout was a huge issue!
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
By far, the number one challenge a woman will always face over a man in the workforce
is motherhood. Hands down, even if the father does take paternity leave, the female is
still the one who is pregnant for nine months, and after birth, the female is most likely the
one who does most of the daily care of the children. Being the best mom ever while being
the best employee ever can be a difficult balance for many women.
5. What are some ways that employers could take to improve the
representation of women in your industry?
My industry is already a mostly-female dominated one; teachers in general deserve
higher pay and better benefits. Having in-house childcare in schools would be very
helpful for those working moms who have little ones or who are still nursing.
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6. To what extent do you consider yourself to be leader — inside and outside of
your work environment?
Inside of my work environment, I lead my school district as the secondary instructional
coach. I work with three middle and high schools on a daily basis, assisting teachers and
principals on best practices in the classroom. In my personal life, I am a strong woman
and Christian. I share my faith with others, and I do my best to lift others up in this world
of darkness. I also lead my two precious daughters, ages 18 and 15. I want my girls to
know that women can be anything they want to.
7. Who do you look up to in your career field, and why?
I look up to the many leaders I have had the pleasure of working with over the years. I
have been blessed with both male and female role models who put students first and who
take education very seriously.
8. Which careers/career fields do you think are more suited for men or for
women, and why?
There is no doubt that women and men can do many of the same jobs quite effectively.
However, we still see jobs that are mostly divided by the sexes. Jobs that require immense
physical strength still seem to be dominated by men, whereas jobs that require more
nurturing, like childcare, tend to be handled by women. Though, today, we are seeing
more and more of the lines blurred between what men and women do traditionally for
work.
9. If you could go back to college or start your life over again, would you choose
the same career path? Why or why not?
That is a difficult choice to make! I absolutely LOVE education, and I do believe that I
would do education all over again. However, I would have started my college days in
education (instead of later having to go the alternate route to get certified), and I would
have gotten my master’s degree a lot sooner.
10. What was your favorite Disney movie and Disney Princess movie?
My favorite Disney movie is The Little Mermaid, and Ariel is my favorite Disney princess
11. Which Disney Princess resonates with you the most, and why?
Belle would most likely resonate with me because she is strong willed, she is quite
literary, and she does what she feels is best, regardless of what others “think.”
12. Thinking back on your life, which Disney Princess influenced you and did
this affect your career choice?
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As much as I love Disney princesses, I do not believe that any of them truly influenced me
throughout my life nor did one affect my career choice.
13. Demographics:
•
•
•
•

Age Range: 41
Job Title: Secondary Instructional Coach for Jackson County School District
Education Level: Doctorate
How long have you been in your current job? 18 years (16 in the
classroom)

Interview Questions: Michelle
Please confirm that you are over 18 years of age.
I am 23 years old, so yes, over 18.
1. How did you choose your career?
Honestly, after I graduated college in 2019, I had aspirations to work in politics since I
graduated with a Political Science degree. Through the hiring processes and the current
climate, we are in with COVID, it was and still is difficult to break through in politics. I
saw, in interviews, how I was treated based on my appearance, not on my merit and
resume. For example, men interviewing me would rather ask me to dinner versus my
knowledge on healthcare reform or economic reform. The current role I am in now is a
Volunteer Coordinator for Deaconess Hospice in Biloxi. With the current state of the
world, my career chose me because the job market is overly saturated with those looking
for employment and not enough jobs to go around.
2. Who influenced you to choose this career?
With the role I am in now, my biggest influence is my sister who was a hospice nurse her
first few years out of nursing school. I saw the impact she had on patients and the patients
had on her and felt like I could use my gifts to serve others in a non-medical capacity.
3. What are some of the challenges that you face on a daily working basis?
My role is to develop our volunteer program and serve patients and their families. Which
when a person is put on hospice, they are at the end of their life, which can be heavy in
terms of families being emotional and not allowing yourself to be so you can support
them. I've found balancing that to be difficult but also finding solid volunteers to be
difficult, mostly because many find me young.
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
To start, being taken seriously and as an equal would be a good place to start. If women
show themselves as being direct and assertive, they are deemed harsh and rude. If a male
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had the same attitude, he's just being a boss and doing his job, he isn't questioned.
Women have to constantly prove that we have the intelligence and grit for the seat at the
table, which is frustrating, as if we have to walk around stating we are qualified, and
sometimes more qualified. The next is harassment women tend to receive from their male
counterparts. For example, I was hired on to work for a campaign, thinking it would
launch me into my career in local politics. Once hired, we hit the campaign trail and it
started off fine. Once my boss was used to me, he began to make inappropriate comments
about dressing "too modestly" and how he knew I would kiss him soon and asked if I
needed to be dropped off so we could spend "alone time together." He then prompted to
show me his gun in the car. Those are a few events that happened out of many that
prompted me to resign. I say that, not for pity, but to show the reality of how some, not
all, men are in the workplace and how they might not experience harassment as much as
women would.
5. What are some ways that employers could take to improve the
representation of women in your industry?
For the role I am in now it is medical, so we tend to have more women. However, my
experience in politics showed how there needs to be more women. I think it starts with
good men connecting and empowering women as well as the community putting women
into office. For many, we look at leadership as being male dominated whether by habit or
conditioning, it starts, I believe, in the home, school, etc., and it will trickle into all
workplaces. (eventually the White House). There is a lot of progress that has been made
for women but there is still a lot left to do because of it being dominated by men. Politics
is a little different versus typical jobs because the employers are the American people, so
I think it's the role of the people to allow women the opportunity.
6. To what extent do you consider yourself to be leader — inside and outside of
your work environment?
I consider myself a leader in some ways. Being from the south, I was raised that males
are supposed to lead their families and lead in general. As I've gotten older, it took me
stepping out and finding opportunities that showed me I can be a leader. It might not be a
leader at work, since I have a long way to go professionally, but outside of work I've seen
what my gifts are to lead in my community. Being involved in my local church has
allowed me to see the leadership qualities I have because of the example I am to my
friends and family.
7. Who do you look up to in your career field, and why?
In my current role, I look up to our executive director. As a woman leading us she does it
with grace and has an impeccable way of showing the importance of getting the job done
well without falling into the category as being bossy or negatively assertive.
8. Which careers/career fields do you think are more suited for men or for
women, and why?
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Honestly, I think all careers are suited for those that have the personality, intelligence,
and capabilities to perform. In my opinion, women and men do have different areas in
which they excel at in terms of thinking more emotionally or analytically. Women are
more in tune emotionally, but I don't believe that means they are only suited for one
career because being empathetic is important in any field, just understanding the balance
of it. Men tend to be more direct and analytical and that is also needed in most fields, just
finding the balance. I believe that both men and women bring completely different things
to the table and working together, equally, would create a balance that is needed
desperately in most career fields.
9. If you could go back to college or start your life over again, would you choose
the same career path? Why or why not?
If I started all over again, I wouldn't change a thing about it. Knowing what I know now I
would've prepared differently but I think experiences in different careers only make you
better. I enjoy my major and if anything, I'd only promote myself more and step out
boldly in what I believe in. I probably would've changed the people I surrounded myself
with and do better research on those I'm working with and working for.
10. What was your favorite Disney movie and Disney Princess movie?
Tangled or Moana, hands down.
11. Which Disney Princess resonates with you the most, and why?
Probably Rapunzel would resonate with me the most. I think most of my life I was
sheltered by my parents and family and even the town that I grew up in that I thought this
is how it is supposed to be. When I got older and went to college I started questioning
what I had always known and I quickly realized that isn't how it's supposed to be at all. I
went off on my own and experienced way more life and found who I genuinely was and
what I wanted to be. Unlike her I didn't have a guy with me and I wasn't lied to by my
mom but she stepped out boldly to find herself and I did that as well.
12. Thinking back on your life, which Disney Princess influenced you and did
this affect your career choice?
I think a mixture of Moana and Rapunzel because at the end of the day I want to help
others, serve others, and be an advocate for those who can't be for themselves. Standing
strong in my beliefs, my morals, and my dreams was probably shaped drastically by
every movie I saw. While many may have their own views of different princesses, they all
showed me that I could be anything I wanted.
13. Demographics:
- Age Range: 23
- Job Title: Volunteer Coordinator
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-

Education Level: Bachelors
How long have you been in your current job? 4 months

Interview Questions: Sarah
Please confirm that you are over 18 years of age.
Yes, I am 23.
1. How did you choose your career?
I chose my career after participating in a mock trial in high school. This is one of many
reasons why I think it is so important to provide a wide range of opportunities to high
school students other than just sports.
2. Who influenced you to choose this career?
I think my mom probably influenced my career choice the most. Although she and my dad
are still married, she has always shown how independent and strong she is as a woman.
She absolutely rocks her career as a CPA and Vice President of Finance for a major gas
company. When I first told her I was interested in going to law school, she encouraged
me with no hesitation. She has done everything in her power to push me and provide for
me as I worked towards my academic and career goals. She has always been an example
of just how much women are capable of, even in male dominated career fields.
3. What are some of the challenges that you face on a daily working basis?
In the legal field, even in 2020, there are still certain antiquated expectations and
standards for female attorneys. At my law school, women were encouraged to wear skirt
suits for mock trial competitions and job interviews. The reason is that to some judges,
women wearing pant suits is still “taboo.” We, as female attorneys, are expected to pull
our hair back, wear natural makeup, wear skirt suits and pantyhose, etc. While this isn’t
exactly a challenge, per se, it is still something that I have to be aware of any time I step
into a courthouse.
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
I think that many people, male and female, underestimate women in the workforce. There
are certain jobs that people believe men are better at than women. I personally think this
affects women more than men simply because I can think of more examples of male
dominated fields than female dominated fields.
I also believe it is more common for women to experience sexual harassment in the
workplace than it is for men. Men are often in higher positions than women. There are
many cases where men abuse this power and have requested sexual favors from women
in exchange for a promotion, pay raise, etc. I am not saying that a woman cannot take
advantage of a man in the same way, but I do think that it is less common.
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5. What are some ways that employers could take to improve the representation of
women in your industry?
In the 50’s and 60’s, it was difficult for women graduating law school to get a job as
a lawyer. Even though they attended the same law schools as men, people just didn’t
want to hire the women. Today, that isn’t the case. Women still face some
discrimination and stereotyping in the legal field, but they do not struggle to find
jobs.
6. To what extent do you consider yourself to be leader — inside and outside of
your work environment?
I am not sure if I would consider myself a leader. However, I do hope that I can serve as
an example that you really can have it all. When I first told people my plan to graduate
from Ole Miss in three years I would hear, “but why rush? You’re going to miss out on
so much.” During my three years at Ole Miss I studied abroad, remained active in my
sorority, never missed a social event, and won the highest award for my major. Again, in
law school, I was highly discouraged from enrolling in the school’s two-year program. I
heard the same thing, “You will miss out on so much.” Yet again, during my two years of
law school, I studied abroad, attended social events, won a volunteer award, and
exceeded my expectations academic-wise. All of this to say, if I want to do something, I
am going to make it happen. If someone says that I can’t do it all or have it all, I prove
those people wrong. Every day I go to work and perform 110%. I go above and beyond
what is expected of me, and I am still a good girlfriend and dog mom when I get home. I
know my priorities, and I make sure to give enough attention to each aspect of my life
that matters to me. I hope that my peers can see that.
7. Who do you look up to in your career field, and why?
I have always looked up to the late Justice Ruth Bader Ginsburg because of the influence
she had on the legal community, especially regarding women’s rights. So, on a broader
spectrum, I would say that I have looked up to her the most. However, in day-to-day work
life, I look up to my boss the most. Growing up, I always wondered what kind of boss I
would have. Would it be a man? Would it be a woman? Would they be nice? Would they
be super critical? I can confidently say that I currently have the best boss anyone could
ask for. The thing about him that I admire the most is that he takes the time to teach me
things. He does not just throw work at me and tell me good luck. He takes time out of his
busy day to explain things to me. He truly wants me to be the best lawyer I can be and is
there to help me in any way that he can. I hope one day I have the opportunity to be that
awesome boss for someone else. Patience and kindness go such a long way, and not
everyone is lucky enough to have such a gracious boss.
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8. Which careers/career fields do you think are more suited for men or for women,
and why?
I will preface this by saying that I am not a fan of gender roles. I believe that a man or
woman should not be barred from choosing the career path he or she feels led to follow.
That being said, men and women are made differently. Many men have the potential to
grow much bigger/stronger than a woman can. Women are typically smaller framed. My
partner is a male in the powerline industry. He lifts heavy things and climbs tall poles on
a daily basis. His job requires him to do things that, as a woman, I physically could not
do. Even though careers that require this type of physical labor might be better suited for
men, I do believe that if a woman pursues this type of career and is physically capable of
doing it, then she should (and should be allowed to).
9. If you could go back to college or start your life over again, would you choose the
same career path? Why or why not?
Yes. I get to help others on a daily basis. I have the privilege of being a voice for men and
women who are being abused by their spouse, for children who are being abused or
neglected at home, for elderly persons who are being taken advantage of. I have the
privilege of helping foster children find their forever homes. Being a family attorney is
challenging; there are definitely ugly days. However, being a family attorney can also be
very fulfilling and give you a sense of purpose.
10. What was your favorite Disney movie and Disney Princess movie?
My favorite Disney movie was probably Honey, I Shrunk the Kids (I was so sad when
it got taken out of Disney World). My favorite Disney Princess movie was Beauty and the
Beast.
11. Which Disney Princess resonates with you the most, and why?
I would say that Princess Tiana resonates with me the most. To me, Tiana is the most
independent Disney Princess. As a kid, Tiana began dreaming of opening her own
restaurant. Throughout the movie we see how independent and hardworking she is. She
knows how challenging it will be to achieve her goal, but she keeps dreaming and
working hard to make it happen. I appreciate this Disney movie because it is an example
to young girls that they are ALLOWED to dream big and should strive to make their
biggest dreams come true.
12. Thinking back on your life, which Disney Princess influenced you and did this
affect your career choice?
Growing up, Belle was my favorite Disney Princess. She was smart and kind, and let’s be
honest, I liked that we had the same color hair (lol). I wouldn’t say this affected my
career choice, but I do think I can better relate to Belle now. She was obviously smart
and cared about academics, and everyone could learn something from how sweet and
caring she was towards the Beast.
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13. Demographics:
Age Range: 23
Job Title: Paralegal
Education Level: Doctor of Jurisprudence
How long have you been in your current job? I have been at my current job for a
year and a half now.
Interview Questions: Kayla
Please confirm that you are over 18 years of age.
I am over 18 years of age.
1. How did you choose your career?
In the 8th grade, I took a career aptitude test and received “Engineering” as my number
one choice. Considering my love for math, science, building, and designing, and my
critical thinking/problem solving skills, I thought engineering was a perfect fit for me. I
never changed my mind about my career choice from that day on.
2. Who influenced you to choose this career?
The person who influenced my career choice the most was my father. He always
encouraged me to spend time doing things I enjoyed even if those activities didn’t fit the
gender norm, such as video games, building sets, etc. When I told him I wanted to be an
engineer, he never once questioned if I would be able to succeed in a challenging and
predominantly male field. Instead, he encouraged me to do whatever necessary to
achieve my goals.
3. What are some of the challenges that you face on a daily working basis?
Some challenges I face on a daily basis include extremely stressful situations that must be
resolved immediately and in a certain manner. Being a young professional surrounded by
individuals who have had years of experience in the industry leaves me at a strong
disadvantage when making critical decisions.
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
I believe women in engineering/manufacturing face more difficulty gaining respect from
co-workers versus men in the same position. This is even more of a challenge when a
woman is in a supervisory role younger than some of her employees.
5. What are some ways that employers could take to improve the
representation of women in your industry?
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Employees could improve the representation of women in the industry by encouraging
more women to receive an education and/or gain experience in
engineering/manufacturing. By employers helping to break the gender stereotype for the
industry, more women may choose to pursue a career in engineering/manufacturing.
Employers could also encourage women to receive training on leadership skills and take
on leadership roles since the industry is predominately male led.
6. To what extent do you consider yourself to be leader — inside and outside of
your work environment?
I am a leader in my current role due to being a supervisor over about 10 people.
However, I believe I lead others not directly underneath me by encouraging their growth,
being a team player, and always offering help when needed. Outside my work, I think of
myself as a leader also based on my decision-making skills and assertive personality.
7. Who do you look up to in your career field, and why?
I look up to an individual I work with who is serving as the Process Engineering
Manager. I admire his devotion to developing his team into leaders. He constantly puts
his employees’ needs above his own and offers a helping hand even when a task is not in
the scope of his job.
8. Which careers/career fields do you think are more suited for men or for
women, and why?
I think the industry I am in, engineering/manufacturing, is more suited for men than
women, mostly because it necessary to make quick decisions purely based on logic and
not emotions. However, I do believe there are many women capable of completing this
task and succeeding in the industry.
9. If you could go back to college or start your life over again, would you choose
the same career path? Why or why not?
Yes, I would choose engineering if I could again. Even though the work is stressful and
difficult, I find the work exciting and satisfying. I would most certainly not change my
career choice due to be surrounded by individuals mostly of the opposite gender.
10. What was your favorite Disney movie and Disney Princess movie?
My favorite Disney movie and Princess when I was younger was Cinderella. I admired
her work ethic and the way she did not let her others hold her back from her true desires
even when the odds were against her.
11. Which Disney Princess resonates with you the most, and why?
Pocahontas resonates with me the most due to her courage and her love for adventure. I
admire her will to choose her own path instead of following the path she is expected to
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take. Her desire to do what she believes is best for her despite obstacles inspires me to
follow the same suit.
12. Thinking back on your life, which Disney Princess influenced you and did
this affect your career choice?
(Pretty much the same as 11, Pocahontas) She influenced me to work towards a goal
even when the journey seems impossible. As far as a career choice, she inspired me to
join an industry that I truly wanted to be a part of even if any career path would have
been easier.
13. Demographics:
- Age Range: 23
- Job Title: Quality Engineer
- Education Level: Bachelor’s Degree (Mechanical Engineering)
- How long have you been in your current job? 1 year
Interview Questions: Karen
Please confirm that you are over 18 years of age.
Yes, I’m 54.
1. How did you choose your career?
I wanted to be a teacher like my mom, but she discouraged it. One of her student’s
guardian was an OT and my mom suggested that as a major when I was a senior in high
school.
2. Who influenced you to choose this career?
When I got out of OT school I worked in a hospital. I saw the therapists that worked in
the hand therapy department and made it my goal to train and become certified.
3. What are some of the challenges that you face on a daily working basis?
Dealing with administration that doesn't really know what I do and try to dictate
everything from a strictly financial perspective.
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
I think as women that we have primary responsibility for our homes and children. As a
mom, I know I missed work for my children’s activities and illness more than a man
would have.
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5. What are some ways that employers could take to improve the
representation of women in your industry?
Since I come from a field that is majority women that isn’t really an issue.
6. To what extent do you consider yourself to be a leader — inside and outside
of your work environment?
As a senior therapist, I am automatically put into a leadership position with younger
therapists. I have recently taken on a leadership role as a meeting planning committee
member for my national organization.
7. Who do you look up to in your career field, and why?
Our national organization president Mo Hermann was an Olympic swimmer who became
an OT and wanted to specialize in hand therapy for athletes. There was no such
specialty, so she created it. She now works for the surgeon that did Drew Brees and other
professional athlete’s hand surgeries.
8. Which careers/career fields do you think are more suited for men or for
women, and why?
Although it may sound sexist, I think women are more suited for the health care fields as
we tend to be more caring and nurturing.
9. If you could go back to college or start your life over again, would you choose
the same career path? Why or why not?
I would love to be a physician assistant, which was not a career when I was in college. If
I was an OT, I would have gotten my Master’s and Doctorate degrees.
10. What was your favorite Disney movie and Disney Princess movie?
Answer to both would be Beauty and the Beast.
11. Which Disney Princess resonates with you the most, and why?
I would have to say Belle. She was her own person and unapologetic for her differences.
She was kind and accepting of others.
12. Thinking back on your life, which Disney Princess influenced you and did
this affect your career choice?
It didn’t really affect my career choice, but I would have to say Belle again. In all aspects
of my life, I try to be kind and accepting of others but also be myself.
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13. Demographics:
• Age Range: 50-55
• Job Title: Occupational Therapist/Certified Hand Therapist
• Education Level: Bachelor’s degree with specialty certification
• How long have you been in your current job? 22 years
Interview Questions: Ashton
Please confirm that you are over 18 years of age.
I am 56.
1. How did you choose your career?
I followed my desire to empower and inspire others.
2. Who influenced you to choose this career?
God and my resilience over my circumstances.
3. What are some of the challenges that you face on a daily working basis?
Clear communication and expectations. Personal confidence.
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
I don’t know how to answer this really. I think it depends on what part of the country you
are from and what field you are in. Men seem to have it easier in administrative or higher
roles as it is just expected of them. Women have to earn it, prove it, surpass expectations
and be sure they are heard and seen without looking like they are trying too hard or want
it too much.
5. What are some ways that employers could take to improve the
representation of women in your industry?
Pay attention to those who are qualified and promote them. Don’t look at who knows who
and what gender is involved. Look at the effort, the credibility and the consistency of
their work. And look at how admired and influential they are without the title and support
that.
6. To what extent do you consider yourself to be leader — inside and outside of
your work environment?
I am a leader and a creative thinker. I look at the big picture and see what pain points
there are and fill those in a way that empowers others and let’s them shine. I lead by
example.
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7. Who do you look up to in your career field, and why?
I am still shaping my career. In my new one, I look up to my co-worker, Rhonda. She
knows her stuff and communicates well. She is self-confident and stands up for what she
believes in. She works hard and stands by her work but supports others 100%.
8. Which careers/career fields do you think are more suited for men or for
women, and why?
I think gender doesn’t matter. Who can do the job and gets the job done is the one that
gets the job.
9. If you could go back to college or start your life over again, would you choose
the same career path? Why or why not?
Yes. I loved my career as an entertainer and director, it made me a better teacher and
program director and all of that makes me a better corporate coach.
10. What was your favorite Disney movie and Disney Princess movie?
Dumbo and Pocahontas.
11. Which Disney Princess resonates with you the most, and why?
Mulan and Pocahontas. It never occurred to them that they couldn’t achieve what they
set out to do and their hearts and motives were pure.
12. Thinking back on your life, which Disney Princess influenced you and did
this affect your career choice?
I think this is a different question than the others. I think Cinderella, Sleeping Beauty and
old school Snow White affected my generation. We wanted a Prince Charming and
animated animal to help us get through the day.
13. Demographics:
- Age Range: 56
- Job Title: Market Development manager
- Education Level: Master’s degree and two certifications of distinction in my
field
- How long have you been in your current job? 8 months
Interview Questions: Addison
Please confirm that you are over 18 years of age.
Yes.
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1. How did you choose your career?
I went to school to be a teacher. When I graduated from college, the pay to work at the
local shipyard was a few thousand dollars more than the starting salary for a teacher. I
always thought I would go back to teaching, but it never happened.
2. Who influenced you to choose this career?
I ended up with this career for two reasons, my Dad worked for the shipyard in Maine, so
I worked there. Then, I was able to find and keep a job in this business of supporting the
Navy shipbuilding industry wherever I ended up as a Navy wife.
3. What are some of the challenges that you face on a daily working basis?
Feeling like there is not enough time in my day and feeling like I am letting people down
if I do not get back to them quickly in response to phone calls or emails.
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
a. In most cases, we are doing two jobs – our professional job and our job as a
mother. We have so much going on to do those jobs well that other aspects of
our lives suffer – relationships and health, specifically.
b. We are nurturers by nature. I tend to nurturer my co-workers as well as my
children, so I am always concerned about what I am doing to help them be
successful in their jobs.
c. Women seem to be much better at multi-tasking than men, which is often a
detriment because we just keep taking more on, whether in our personal or
professional lives. It frequently feels like we are on a hamster wheel or I
picture George Jetson being pulled by his dog, Astro, on the treadmill.
5. What are some ways that employers could take to improve the
representation of women in your industry?
a. I think this industry has suffered some because it has taken a while for
women to gain standing in the military. A lot of the people with technical
experience in this industry are men, because they are the ones with prior
military experience. I think that representation will improve as there are
more former military women employed by the industry.
b. I’m not a technical person. I am an administrate person, but it is still a high
volume and important job. There are a lot of people who respect what I do.
There are others who have no clue and therefore, no respect. As a woman, I
just keep trying to show them my value.
6. To what extent do you consider yourself to be leader — inside and outside of
your work environment?
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a. My age and experience have provided me with knowledge that makes me a
leader in my work environment. People look to me for history on why we
follow certain processes and why other things haven’t worked.
b. My organizational skills and ability to see the big picture for planning
purposes have helped at both work and outside of work. I was a PTA
Treasurer for seven years thanks to those skills.
7. Who do you look up to in your career field, and why?
a. My father was my first role model. It had a very strong work ethic and he
passed that along to my sisters and me. I continue to exhibit that every day.
b. I have a great deal of respect and admiration for several of my colleagues
because they have been in this business as longer, or longer, than I have. We
work well together as a team.
c. My current government manager is retired Navy. Two of his most redeeming
qualities are the fact he considers the sailors, for whom we are building these
ships, to be the ultimate customer for who we should provide the very best
product and his ability to recognize the people in his organization who are
doing their job well and those who are not.
8. Which careers/career fields do you think are more suited for men or for
women, and why?
That is a very loaded question. We should all be able to do anything and everything.
That being said, two things did come to mind.
a. Women – since we are nurturers, I think we are better suited for
caretaking and nursing. However, not exclusively!
b. Men – from a strength standpoint, I think men are better suited for
construction. Again, not exclusively!
Please notice, neither of my answers is based on intellect or education. “a” is based on
heart. “b” is based on physicality.
9. If you could go back to college or start your life over again, would you choose
the same career path? I don’t think so. Why or why not?
I remember thinking while in college that I couldn’t/shouldn’t go into Computer Science
because I didn’t like math. I am VERY good with computers. Over the year, I’ve helped
with troubleshooting of program problems and I have helped identify and test
requirements for new programs. I think I would go into something related to computers.
I might combine it with teaching.
10. What was your favorite Disney movie and Disney Princess movie?
a. Disney Movie - Do “The Princess Diaries” count? I love the fact Mia that
even though Mia changes because of her status in life, she doesn’t change in
regard to how she cares about people. These movies are a “happy” place for
me. It doesn’t hurt that I really like both Julie Andrews and Anne Hathaway.
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b. Disney Princess Movie – Cinderella, but probably because she and Snow
White were my first Princesses.
11. Which Disney Princess resonates with you the most, and why?
Pocahontas. In 5th grade, I read every book I could find about her. I think it had to do
with her being a real person. I’ve always liked history, and this provided me with a good
balance of history and fiction. I admire her strength and her willingness to fight for what
she believed in.
12. Thinking back on your life, which Disney Princess influenced you and did
this affect your career choice?
I honestly don’t think any Disney Princess influenced me. I see them more an escape from
reality than having an impact on my life.
13. Demographics:
-

Age Range: 60
Job Title: Product Support Specialist
Education Level: Bachelor of Science
How long have you been in your current job? 20 years. In this industry for
almost 40.

Interview Questions: Annie
Please confirm that you are over 18 years of age.
I am 38.
1. How did you choose your career?
When I was in high school and early college, I thought that I would be a math teacher,
which was influenced by my love of math, my mom (who is a math teacher) and one of my
high school math teachers who took a lot of interest in her students. But then I started
working in a church when I got to college, and my boss was a Pastor. One day I was
typing up some notes for her about when Mother Teresa was receiving her call to
ministry, and her priest told her that if she could think of anything that she could do that
would bring her more joy, she should go and do that. But Mother Teresa knew that she
could not do anything else, and in that moment so did I.
2. Who influenced you to choose this career?
I grew up in a congregation that discouraged women from being pastors but that helped
me find a love for working with children in the church through volunteering with
children’s choir and summer camps. Then when I started a job at a church in college, my
boss was a female pastor who is when I began to see that women could be pastors.
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Shortly after I started working at the church, I read a book called “Why Not Women?”
by Loren Cunningham and David Joel Hamilton which made the Biblical argument for
women in ministry. I went to seminary and then took a position as an Associate Pastor,
where I work now, and my career choice has been affirmed repeatedly through my work
here, particularly by my Head of Staff who regularly shared his preaching and pastoral
care work with me.
3. What are some of the challenges that you face on a daily working basis?
The church I serve is fantastic and fully affirms my leadership, but I’m a female pastor in
one of the most theologically conservative areas of the country. When I walk into a room,
people do not assume I’m a pastor. So, for example, when I walk into the hospital to
make a pastoral visit, I am often asked for my credentials by the same people who never
ask my male colleagues for their credentials. Occasionally I wear a clergy collar, and
people look at me as if I have two heads. And even in a very wonderful congregation, I
get many more comments, both positive and negative, on my appearance than my male
colleagues, and I once had someone tell me that the pitch of my voice does not work in
the pulpit.
4. What challenges do you think women face in the workforce that their male
counterparts hardly encounter, if at all, why?
o Women often have to be twice as competent as men to earn half the
respect.
o People have expectations about a woman’s appearance that they do not
have of men.
o Women are paid less than men for the same work.
o Women usually bear the brunt of childrearing and its impact on their
career advancement.
5. What are some ways that employers could take to improve the
representation of women in your industry?
In my particular field, some churches (employers) should stop using the Bible as a
weapon against women. Statistics show that even in denominations that affirm women’s
leadership, women make less than men, so particularly when there are hierarchical
structures in place, the higher ups should ensure that women get paid fairly. Help women
find networks of other female pastors who understand their position for support and
resource building. Ensure that women are given the same opportunities as men in the
hiring process.
6. To what extent do you consider yourself to be leader — inside and outside of
your work environment?
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Pastors have to naturally be leaders so I’m a leader in my work and I naturally take
leadership outside my work environment in my extended family, and in other
organizations that I participate in like PTO at my children’s schools. I am a
collaborative leader, so I like to bring people along with me to accomplish a goal, which
means I’m fairly good at leading through the committee structure of my work
environment.
7. Who do you look up to in your career field, and why?
I look up to the pastors who have helped shape me, my boss at my job in college that I
mentioned earlier who worked her way up to the Senior Pastor position at an inner-city
church. I look up to my current boss who is famous for the quote “We ordain women
because we baptize girls,” and regularly encourages me in my role as Pastor. I look up
to people like Jen Hatmaker, who is not a pastor, but is leading a congregation of women
to follow God through her books and online ministry. I look up to my colleagues in Young
Clergy Women International who have overcome many of the challenges I have
mentioned here to become excellent pastors and chaplains.
8. Which careers/career fields do you think are more suited for men or for
women, and why?
I don’t think there are careers/career fields that are more suited for men or women.
9. If you could go back to college or start your life over again, would you choose
the same career path? Why or why not?
Yes, this is my calling, and I can’t imagine doing anything else that would demand so
much of my time and still leave me as fulfilled.
10. What was your favorite Disney movie and Disney Princess movie?
Finding Nemo and Beauty and the Beast.
11. Which Disney Princess resonates with you the most, and why?
At this point in my life, I resonate most with Elsa. I was discouraged by some to hide my
gifts and talents because they might be too much for some people and according
to some folks, too much for God, but I’ve overcome that pressure to truly be myself in my
pastoral role and in other areas of my life.
12. Thinking back on your life, which Disney Princess influenced you and did
this affect your career choice?
Belle influenced or affirmed my love of reading, which somewhat influenced my career
choice as I thought pastors got to do a lot of reading and studying. There is less time for
reading than I thought, though more than many careers, so her love of reading that
influenced my own has been helpful.
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13. Demographics:
- Age Range: 38
- Job Title: Associate Pastor
- Education Level: Master of Divinity
- How long have you been in your current job? 9 years
Interview Questions: Savannah
Please confirm that you are over 18 years of age.
I am over the age of 18.
1.

How did you choose your career?

I chose my career based on the purpose of the field of Higher Education and Student
Services. I enjoy being a positive influence on people I’m around and helping students
realize their potential in life.
2. Who influenced you to choose this career?
I had a supervisor when I was in Undergrad that was so influential to me, and I decided
that was something I was wanted to be for another student. He is now a colleague of mine
in the field, and I have made him very proud.
3. What are some of the challenges that you face on a daily working basis?
Challenges that I face are based on the individual that I am dealing with at any given
time. Also dealing with different kinds of people is a challenge, because I have to know
that everyone responds to different interactions in unique ways.
4. What challenges do you think women face in the workforce that their
male counterparts hardly encounter, if at all, why?
Women face challenges based on stereotypes of women. Making decisions based on
emotion is something that women deal with when working with men. Also having men
talk down to women is something that I have seen in the workplace. Or also the weight of
my opinion compared to a man’s is often challenged. I feel like women have to work
harder to “prove” themselves.
5. What are some ways that employers could take to improve the
representation of women in your industry?
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Higher more women in authoritative positions over men. For example, in my field,
women often don’t advise male groups, but in my experience, male students respond
better to female authoritative figures better. Women are often underestimated due to the
past, and common assumptions about students and their views of male and female
authorities.
6. To what extent do you consider yourself to be leader — inside and outside
of your work environment?
I consider myself a leader in and out of the workplace. I think as far as work is
concerned, I challenge the norm and advocate for the treatment of humans, and people
respect me for that. I am one to speak up for myself and others who might not feel the
confidence to speak up for themselves. Outside of work, people respect me in a way that
they emulate things that I do because they look up to me.
7. Who do you look up to in your career field, and why?
I look up to Lori Hart. She is so impactful with her talks to college students. I have so
much respect for her and I look forward to learning from her with every interaction I get
to have with her!
8. Which careers/career fields do you think are more suited for men or for
women, and why?
Anything involving STEM and Business are often looked at for men. You visualize men
in suits when you think of these fields.
9. If you could go back to college or start your life over again, would you
choose the same career path? Why or why not?
I think so. I love my job and the field that I am in. I might not make the largest paycheck,
but I love the work I do and the people I get to impact.
10. What was your favorite Disney movie and Disney Princess movie?
Tangled! So Rapunzel.
11. Which Disney Princess resonates with you the most, and why?
I think I resonate with Rapunzel in the way that she looks at life in such a new way
because she hasn’t quite experienced life fully.
12. Thinking back on your life, which Disney Princess influenced you and did
this affect your career choice?
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I can’t say that my Disney princess obsession was super impactful in the way I ended up
in this career.
13. Demographics:
- Age Range: 24
- Job Title: Assistant Director of Fraternity and Sorority Life at the University
of Mississippi
- Education Level: Master’s Degree, plans to seek Doctoral Degree
- How long have you been in your current job? Almost 4 months
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